TOR0’  = 
PUBLISHER 


APRIL  1,  2002 


J.’: 

f  ^ 

i  -  V 


THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE®  SINCE  1884 


$4.00 


Should  newspapers  partner 
.  with  the  online  job  giant? 


I 


T 


■i 


SUBURBAN  NEWSPAPERS  OF  AMERICA 


Suburban  Newspapers  of  America 


is  pleased  to  present  the 


place  winners  of  the 


2001  EDITORIAL  CONTEST.  This 


contest  recognizes  outstanding 


contributions  to  the  editorial 


quality  of  suburban  daily  and 


weekly  newspapers. 
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CONGRATULATIONS  1ST  PLACE  WINNERS! 


CIRCULATION  CLASSES 


NON-DAILY:  CLASS  A  -  UP  TO  12,000 
CLASS  B  -  12,001-24,000 
CLASS  C  -  24,001-36,000 
CLASS  D  -  OVER  36,000 


CLASS  E  -  UP  TO  25,000 
CLASS  F  -  OVER  25,000 


"Community  Service  Award  -  Editorial" 
ALL  CLASSES  COMBINED 
Times  Community  Newspapers 
Herndon,  VA 
Move  It 


"Community  Service  Award  -  Promotional" 

AU  CLASSES  COMBINED 

Sun  Newspapers 

Valley  View,  OH 

Plant  a  Row  for  the  Hungry 


"Best  Special  Section  " 

CLASS  A 

MetroNorth  Newspapers 
Westminster  Window 
Westminster,  CO 
Fall  Preview  2001 


CLASS  B/C  COMBINED 

Times  Community  Newspapers 
Fauquier  Times  Democrat 
Warrenton,  VA 
2001  Fauquier  Guide 


CLASS  D 

Metroland  Printing,  Publishing  &  Distributing 
The  Mississauga  News 
Mississauga,  ON 
Hazel  Turns  80 


CLASS  E/F  COMBINED 
Antelope  Valley  Newspapers 
Antelope  Valley  Press 
Palmdale,  CA 
Future  Leaders 


"Best  Entertainment/ Lifestyle  Section" 

CLASS  A 

Journal  Register  Company 

Main  Line  Life  (Montgomery  Newspapers) 

Ardmore,  PA 

Lifestyles  Sections 


CLASS  B 

The  East  Hampton  Star 
East  Hampton,  NY 
The  Arts 


CUSS  C/D  COMBINED 

Recorder  Community  Newspapers 
The  Bernardsville  News 
Stirling,  NJ 
Out  S  About 


CLASS  E/F  COMBINED 

Midwest  Suburban  Publishing 
Daily  Southtown 
Tinley  Park,  IL 
TGIFI 


"Best  Editoral  Writing" 

CUSS  A 

Journal  Register  Company 

Main  Line  Times  (Acme  Newspapers) 

Ardmore,  PA 

Kevin  Williamson's  Editorials 


CUSS  B/C  COMBINED 

Hometown  Communications  Network 
Loveland  Herald  (The  Community  Press) 
Loveland,  OH 
Editorials  (Dick  Maloney) 


(•  -K.' ‘ 


CUSSO 

Metroland  Printing,  Publishing  &  Distributing 
Burlington  Post 
Burlington,  ON 
Don  Ford 


CUSS  E/F  COMBINED 

Journal  Register  Company 
The  Mercury 
Pottstown,  PA 
3  Editorials 


"Best  Column  Writing" 
CLASS  A 
CNI  Newspapers 
Franklin  Hub 
Franklin,  Wl 

Extraordinary  People  Column 


CUSSB 

Gazette  Press  LTD 
St  Albert  Gazette 
St  Albert  Alberta 
David  Haas 


CLASS  C/D  COMBINED 

Metroland  Printing,  Publishing  &  Distributing 
The  Liberal 

Richmond  Hill/Thomhill,  ON 
David  Teetzel  Column 


CLASS  E 

Record  Publishing  Company 
Twinsburg  Bulletin 
Twinsburg,  OH 
Hold  that  Thought 


CLASS  F 

Midwest  Suburban  Publishing 
Daily  Southtown 
Tinley  Park,  IL 
Phil  Kadner 


“Best  Editorial  Page  Cartoon" 

ALL  CUSSES  COMBINED 

Liberty  Suburban  Chicago 

Suburban  Life 

Oakbrook,  IL 

Charley  Krebs 


“Best  Editorial  Page" 

CLASS  A 

Journal  Register  Company 
Main  Lina  Times  (Acme  Newspapers) 
Ardmore,  PA 
Editorial  Page 


CLASS  B/C  COMBINED 

Patuxent  Publishing 
Howard  County  Times 
Columbia,  MD 
7/26, 8/9.  9/13 


CLASS  D/E/F  COMBINED 

Midwest  Suburban  Publishing 
The  Star 
Tinley  Park,  IL 
Opinion  Pages 


"Best  Graphic  Artwork  (Supporting  Editorial)" 

ALL  CUSSES  COMBINED 

Concord  Publishing 

Southeast  Missourian 

Cape  Girardeau,  MO 

Eluding  police:  Divided  We  Stand;  Packing  am  in  for  Busy 
Weekend 


“Best  Coverage  of  Local  Business 
and  Economic  News" 

CLASS  A/B/C  COMBINED 
This  Week  Newspapers/CNS 
Dublin  Villager 
Worthington,  OH 
Business 


CLASS  D/E/F  COMBINED 

Concord  Publishing 
Southeast  Missourian 
Cape  Girardeau,  MO 
Business  &  Technology 


"Best  Sports  Writing" 

CLASS  A 

Hometown  Communications  Network 
Redford/Garden  City  Observer  (Observer  Newspapers) 
Garden  City,  Ml 

The  Time  of  Their  Lives/Who  Are  These  Guys  Anyway 


CUSSB 

Community  Services  Newspapers,  Inc. 
Peoria  Times-Observer 
Peoria,  IL 

Athletes  Running  Into  Trouble 


CLASS  C/D  COMBINED 

Midwest  Suburban  Publishing 
The  Star 
Tinley  Park,  IL 
Suckered 


CLASS  E/F  COMBINED 

Concord  Publishing 
Southeast  Missourian 
Cape  Girardeau,  MO 
Turning  the  Comer 


“Best  Sports  Photojournalism" 

CLASS  A 

CNI  Newspapers 

New  Berlin,  Wl 

Sports  Photojournalism 


CLASS  B 

This  Week  Newspapers/CNS 
This  Week  In  Hilliard 
Hilliard,  OH 
Wilcat's  Run 


CLASS  C/D  COMBINED 
This  Week  Newspapers/CNS 
This  Week  in  Worthington 
Columbus,  OH 
State  Swimming 


CLASS  E/F  COMBINED 
21st  Century  Newspapers 
The  Macomb  Daily 
Ml  Clemens,  Ml 

Romeo  Romps:  Bathers  Wins;  Wings 


"Best  Sports  Section’ 

CLASS  A 

Recorder  Community  Newspapers 
The  Citizen  of  Morris  County 
Denville,  NJ 
Citizen  Sports 


CLASS  B 

Times  Community  Newspapers 
Fauquier  Times  Democrat 
Warrenton,  VA 
Banner  Week 


CLASS  C/D  COMBINED 

Midwest  Suburban  Publishing 
The  Star 
Tinley  Park,  IL 
Sports  Section 


CLASS  E/F  COMBINED 
Shaw  Newspapers 
Northwest  Herald 
Crystal  Lake,  IL 
Best  Sports  Section 


SUBURBAN  NBWSPAPIRS  OF  AMIRICA 


FORA  COMPLETE  LISTING  OF  ALL 
AWAROS  VISIT:  www.suburban-news.org 


CONGRATULATIONS  1ST  PLACE  WINNERS! 


CLASS  C 

Gateway  Star  Publications 
Times  Express  Star 
Monroeville,  PA 
One  Man's  Journey 

CLASS D 


“Best  Front  Page  " 

CLASS  A 

This  Week  Newspapers/CNS 
The  Grove  City  Record 
Grove  City,  OH 
Best  Front  Pages 


I 

1  “Best  News  Photo" 

CLASS  A 
CNI  Newspapers 
New  Berlin  Citizen 
New  Berlin,  Wl 
Aftershock 

CLASS  B 

Patuxent  Publishing 
Northeast  Reporter 
Towson,  MD 
Saying  Goodbye 

CLASS  C/D  COMBINED 

Metroland  Printing,  Publishing  &  Distributing 
Oakville  Beaver 
Oakville,  ON 
Confronting  Hand 

CLASS  E/F  COMBINED 

21st  Century  Newspapers 
The  Macomb  Daily 
Mt.  Clemens,  Ml 
Due  Respect 

“Best  Feature  Photo  Story  or  Series" 

CLASS  A 

Hometown  Communications  Network 
Waterford  Eccentric  (Observer  &  Eccentric  Newspapers) 
Waterford,  Ml 
Gary  Malerba 

CUSSB 

Hometown  Communications  Network 
Garden  City  Observer  (Observer  Newspapers) 

Livonia,  Ml 
Volunteer  Ken 

CLASS  C/D  COMBINED 

Patuxent  Publishing 
Howard  County  Times 
Columbia,  MD 
The  Cream  of  the  Crop 

CUSS  E/F  COMBINED 

Journal  Register  Company 
The  News  Herald 
Willoughby,  OH 
Hold  Your  Horses 

“Best  Breaking  News  Story" 

cuss  A 

Hometown  Communications  Network 
Milford  Times 
Milford,  Ml 

Twister  Rips  Through  Area 

CUSSB 

East  Hampton  Star 
East  Hampton,  NY 
A  Day  of  Horror 

CUSS  C/D  COMBINED 

TlmesLedger  Newspapers 
Bayside  Times 
Bayside,  NY 

Terrorist  Attack  Rocks  Queens 

CUSS  E/F  COMBINED 

Midwest  Suburban  Publishing 
Daily  Southtown 
Tinley  Park,  IL 

Premcor  Pulling  Dut  of  Troubled  Refinery 

“Best  In-Depth  Reporting " 

cuss  A 

Journal  Register  Company 

Public  Spirit  (Montgomery  Newspapers) 

Ft.  Washington,  PA 
Traffic 

CUSSB 

Hometown  Communications  Network 
Livonia  Observer  (Observer  &  Eccentric  Newspapers) 
Livonia,  Ml 
Under  Fire 


Pioneer  Press 
Northwest  Group 
Arlington  Heights,  IL 
Nursing  on  Critical  List 

CUSS  E/F  COMBINED 

Journal  Register  Company 
The  Saratogian 
Saratoga  Springs,  NY 
Dne  Woman  's  Story 

“Best  Feature" 

cuss  A 

TlmesLedger  Newspapers 
Richmond  Hill  Times 
Bayside,  NY 

Ethnic  Impactof  Terrorist  Attacks 

CUSSB 

Patuxent  Publishing 
Northeast  Reporter 
Towson,  MD 
Flying  Betty 

cussc 

The  Gazette  Newspapers 
The  Gazette 
Gaithersburg,  MD 
Baltimore's  Losing  Battle 

CUSSD 

The  Gazette  Newspapers 
The  Poolesville  Gazette 
Gaithersburg,  MD 
Two  Days  at  Ground  Zero 

CUSSE 

Concord  Publishing 
Southeast  Missourian 
Cape  Girardeau,  MO 
A  Work  in  Progress 

CUSSF 

Midwest  Suburban  Publishing 
Daily  Southtown 
Tinley  Park,  IL 
10  Days  in  America 

"Best  Local  Election  Coverage" 

CUSS  A 

Hometown  Communications  Network 

Troy  Eccentric  (Observer  &  Eccentric  Newspapers) 

Troy,  Ml 

City  Council  Race  2001 

CUSSB 

Hometown  Communications  Network 

Livonia  Observer  (Observer  &  Eccentric  Newspapers) 

Livonia,  Ml 

Best  Local  Election  Coverage 

CUSS  C/D/E/F  COMBINED 

Metroland  Printing,  Publishing  &  Distributing 
Burlington  Post 
Burlington,  ON 
Elecbon  Coverage 

"Best  Environmental  Coverage" 

CUSS  A 

Messenger  Post  Newspapers 
Brockport  Post 
Brockport,  NY 

Small  Village  Battles  Contamination 

CUSS  B/C/D/E/F  COMBINED 

MetroValley  Newspaper  Group 
The  Abbotsford  News 
Abbotsford,  BC 
Power  Struggle 


CUSS  B/C  COMBINED 

The  Gazette  Newspapers 
Montgomery  Gazette 
Gaithersburg,  MD 
Best  Front  Pages 

CUSSD 

Lower  Mainland  Publishing 
North  Shore  News 
North  &  West  Vancouver,  BC 
Best  Front  Pages 

CUSS  E/F  COMBINED 

Concord  Publishing 
Southeast  Missourian 
Cape  Girardeau,  MO 
Best  Front  Pages 

“Best  Young  People's  Coverage" 

ALL  CUSSES  COMBINED 
Journal  Register  Company 
The  Bristol  Press 
Bristol,  CT 
The  Tattoo 

"Best  Coverage  of  Aging  Issues  /  Senior  Citizen 
Lifestyles" 

ALL  CUSSES  COMBINED 
Chesapeake  Publishing 
Prime  Times  of  Harford  County 
Aberdeen,  MD 

Prime  Times  of  Harford  County 

"Best  Coverage  of  Local  Educational/ School 
District  Issues” 

cuss  A 

Hometown  Communications  Network 
The  Milford  Times 
Milford,  Ml 

The  Fate  of  Dur  Schools 

CUSSB 

This  Week  Newspapers/CNS 
Dublin  Villager 
Worthington,  OH 
General  Education  Coverage 

CUSS  C/D/E/F  COMBINED 

Metroland  Printing,  Publishing  &  Distributing 
The  Liberal 

Richmond  Hill/Thornhill,  DN 
Coverage  of  Local  Education 


REPRESENTING  2,000  NEWSPAPERS  IN  NORTH  AMERICA 
/fmcrica  's  Best  Rend  Newsjyapers  in  /imerica  's  Best  Markets. 


The  Suburban  Classified  Advertising  Network  (SCAN) 
sponsored  the  2001  F.ditorial  AWARDS. 

To  learn  more  about  memberships  in  SNA  or  to 
participate  in  the  SCAN  network, 
call  Nanev  Lane,  Fixecutive  Director  at  (610)  361-9234. 

wwTv.  subii  rban-  newsiorg 


READING  THE  LABELS 

Re:  “Liberal  use  of  iabeling,” 
March  25,  p.  6.  An  interesting 
article  and  something  that  speaks 
to  an  issue  beyond  political  ideology'  — 
journalistic  accountability. 

Did  Bernard  Goldberg  [author  of  the 
book  Bias]  respond  to  Geoffrey 
Nunberg’s  article  search?  I’m  assuming 
Goldberg  would  claim  that  his  book  is 
not  a  strict  scientific  breakdown  of 
evidence  but  an  informed  and 
experienced  opinion.  I  would  really  be 
interested  in  Goldberg’s  response. 

JOHN  PEPPERDINE  JR. 
Lawrence,  Kan. 

A  WASH.  IN  AGREEMENT? 

I  WAS  PLEASED  TO  SEE  FRANK 

Blethen  of  T/ie  Seattle  Times  take  a 
public  stand  against  repealing  the 
Federal  Communications  Commission’s 
(FCC)  cross-ownership  ban  [“A 
‘dangerous’  step,”  March  18,  p.  30]. 

Blethen  is  right  on  the  money  when  he 
argues  that  the  growing  concentration  of 
media  into  fewer  and  fewer  large  corpo¬ 
rations  bodes  ill  for  democracy.  When  the 
bottom  line  is  the  most  important  consid¬ 
eration  —  and  that  fairly  describes  the 
I  situation  with  corporate  media  ownership 
!  1  —  it  becomes  much  easier  to  lose  sight  of 

crucial  public  responsibilities,  such  as 
keeping  an  eye  on  government  actions  or 
exposing  wrongdoing  in  the  private  sector. 

The  FCC  should  resist  the  pressure  by 
the  media  conglomerates  to  ftirther 
consolidate  their  holdings.  Democracy 
I  would  be  far  better  served  by  encouraging 
;  competition  among,  rather  than 


i  monopolization  of,  the  media  and  giving 
I  the  public  the  benefit  of  many  different 
editorial  voices. 

RUFUS  WOODS 

;  EDITOR  AND  PUBLISHER 

I  The  Wenatchee  (Wash.)  World 

EAULTY‘TDWERn 

1  MIGHT  BE  WRONG,  AND  I  APOLOGIZE 
if  I  am,  but  the  author  of  your 
editorial  didn’t  really  seem  to  under¬ 
stand  the  major  issues  between  the 
college  newspapers  and  major  newspaper 
companies  on  campus  [“Moating  ivory 
towers,”  March  11,  p.  11].  If  the  writer  did 
understand  the  issues,  he  or  she  must 
have  ignored  them  or  minimized  them. 

I  have  been  following  this  quite 
closely,  and  I  see  obvious  justification 
for  a  campus  publication  opposing  a 
professional  publication  on  campus. 

I  won’t  detail  my  points  as  much  as 
many  individuals  will,  but  I  will  note 
three  formidable  issues  that  were 
overlooked  in  the  above  editorial.  One, 
the  newspapers  are  not  given  to  students 
for  free  —  no  matter  how  much  of  a 
discount  is  given,  they  are  not  free 
j  (student  fees  add  up).  Two,  advertising 
revenue  will  be  lost  to  local  papers  getting 
a  piece  of  the  local  advertiser  targeting 
college  students.  Three,  significant 
i  national  ad  revenue  will  drop. 

Once  USA  Today  can  tell  a  client  it 
I  is  reaching  200,000  students  daily 
I  with  its  student  circulation,  I  can 
I  guarantee  it  will  think  of  a  way  to 
'  capitalize  on  ad  revenue.  Advertisers 
;  spend  budgets  among  various  national 
i  college  publication  representatives,  but, 

;  regardless  {continued  on  page  22} 
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50  YEARS  AGO 


NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


APRIL  .5,  1952: 

In  spite  of  $132,405  more  in 
business  bringing  1951  total 
revenue  to  a  record  high 
$2,508,359,  E&P's  “typical” 
50,000-circulation  daily  had 


declines  for  the  year  in  both 
operating  profit  and  net  profit 
(17.7%)  because  of  increased 
operating  costs  and  taxes. 

For  the  past  several  years,  the 


Milford  (Mass.)  Daily  News  has 
conducted  a  silent  but  potent  fight 
against  the  cloak  of  secrecy  that 
has  surrounded  many  a  cancer 
death  by  publishing  the  cause  of 
death  in  a  number  of  cases. 


FEATURE 

MONSTER  AT  THE  DOOR  Eightyears 

after  Jeff  Taylor  created  it.  Monster  is 
the  nation’s  No.  1  online  recruitment 
site,  and  it’s  dot-coming  to  your  town, 
where  it  wants  to  share  —  or  eat  — 
your  lunch  . 14 

E&P  NEWS 

Battle  ROYALE  New  York’s 
stately  sheets,  the  Journal  and  the 
Times,  lay  into  each  other  for  that 
rich  national-advertising  purse . 7 

Out  and  about  Randy  Lovely 
will  be  all  that  as  M.E.  of  The  Arizona 
Republic:  He’s  young,  experienced, 
and,  oh  yeah,  openly  gay . 8 

I  DON’T  WANT  A  PICKLE  ... 
Alas,  neither  did  San  Francisco  Giant 
Jeff  Kent,  as  we  know  now  thanks  to 
reporter  Joseph  A  Reaves  . 9 

21st  Century  fox  Frank 
H.  Shepherd  pleased  by  the  purchase 
of  jewels  in  the  Heritage  Newspapers 
Inc.  crown . 10 

Calendar  . 10 

M&A  MANIA?  Well,  it  isn’t  2000 
all  over  again,  but  it  isn’t  2001,  either, 
as  almost  $1  billion  worth  of  daily 
newspapers  changed  hands  in  QJ  .  .11 

DEPARTMENTS 

NEWSPEOPLE  Elizabeth  Cain  is  able 


as  CFO  at  S.F.  Chronicle . 12 

EDITORIAL  CIA’s  journalist  covers: 
An  idea  whose  time  should  go  . . .  .13 


AMERICAS  EXTRA  Francisco  Santos’ 

V.P.  bid  doesn’t  get  family  votes  .  .23 

TECHNOLOGY  Canada’s  Gesca  sells 

plants  and  buys  printing  . 27 

SYNDICATES  Op-Ed  columnists: 

Who’s  right?  Who’s  left?  . 28 

HOT  TYPE  The  Best  —  and  Rest  — 

of  the  Press . 29 

•30'  Nat  Hentoflf:  D.C.’s  full-frontal 
assault  on  the  First  Amendment  .  .30 

Classified  . 17 

Cover  illustration  by  Kazu  Nitta/SiS© 


www.editorandpublisher.com 
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To  really  UNDERSTAND  the  MEDIA 
landscape  in  the  TOP  50  MARKETS, 
you  need  to: 

•  Book  a  50-city  tour  and  visit  every  media  outlet  in  person 

JS  •  Compile  and  compare  media  data  from  27  different  sources 

P 

•  Hire  an  agency  for  $500,000  to  do  the  research  for  you 
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Point  and  click 
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2^  POWER 


-  All  ftytt  «mII  be  on  Fed  chief  Greenspan  when  he 
repoita  to  Conpiett  today  on  the  economy 


Beweeb  Patty  Brteftnf  -  Wednesday  2/27/02  The  ermual 

^  Innie  Fuller  takes  over  Us  Weeki/.  NBC  signs  pottunng  dance 

more  years,  Clear  Channel  has  a  big  that  leads  to  the 

loss;  and  more  ^  network  TS^ 

^  uplwd  already  it 

"^^^^■toa^Sa\c'^amw^oth^"!nl?grt**'  networiJrSfceee  theyti  gat 

increase^^^^ution  CPM  increatee  lit  the  2^ 

percent  range  Buyers  are 

m  Tito-  Mk  MltUn.  awBB  fcb^.ofcowM  Wh»n 

-  CBS  Sports  president  now  says  *we  finally  haee  the  upfront  goes  down  wm 
nghtmu’  adwtisers  pay  ... 


>  Yankee-less  cable  net  to  art  SO  Mels  contests  O  More  thwt  5  percent 

bun^s? 

Dim  Cllininl  Ottiw  Ut  it  A<t  OsowMnZ^pMcml^ 

-  McDonalds  becomes  cable  net's  first  corporate  O  Lett  than  2  percent^ 
sponsor  q  ^ 

^*~‘’***  '*  Ottf  w<»t  S«iv)c«  Onlo 

>  Move  may  help  smooth  regulatory  obstacles  m 
merger  vwth  ATiT  Broadband 


-  Coverage  would  include  all  210  markets,  including  Alaska  and  Hawaii 


by  Mate  Berman 

-  CBS  takes  Monday  A  prevtew  of  new  NBC  sitcom  Watching  Elbe 
2002  Winter  Olymptes  ratrng  update.  The  View  on  Ai£,  Jane 
Kaezmarek  is  a  no-show  on  Foi's  Malcolm  m  the  Middle 


I"  ‘ 


OPTION  D.  IS  A  LOT  FASTER  - 
AND  CHEAPER. 

In  fact,  its  FREE. 

It  s  the  Top  50  Market  Profiles,  found  only 
at  Mediaweek.com, 

Market-by-market,  these  comprehensive 
overviews  cover  all  the  major  players  in  TV, 
cable,  radio,  print  and  outdoor.  Regional 
demographic  and  lifestyle  details. 
Ownership  and  affiliation  switches.  Format 
changes.  TV-news  ratings.  Circ  numbers. 

All  updated  with  the  latest  changes. 
All  in  one  place. 

At  Mediaweek.com. 


~  Sponsored  by  ~ 

IHPI 

newspaper  national  network* 
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WMLLSmEETJOURNAL. 


In  a  setback  for 
the  managers 
of  The  Salt  Lake 
Tribune,  a  federal 
judge  on  Wednesday 
dismissed  AT&T  Corp. 
from  a  lawsuit  over 
the  ownership  of  the 
newspaper. 

MediaNews  Group 
Inc.  bought  the 
paper  from  AT&T  in 
January  2001  for 
$200  million.  The 
managers  sued, 
claiming  AT&T 
violated  an 
agreement  to  sell  it 
to  them. 

Tribune  General 
Manager  Randy 
Frisch  said  he  and 
other  managers 
were  considering 
appealing  last  week’s 
decision. 

The  managers’ 
other  major  claim, 
that  they  still  have 
an  option  that  grants 
them  the  right  to  buy 
Utah’s  biggest  daily 
paper  July  31,  is 
expected  to  be 
decided  at  a  trial  set 
to  begin  June  24. 
“Our  goal  is  to  get 
the  paper  back  and 
to  exercise  our 
option,”  Frisch  said. 


for  Friday)  as  keys  to  increasing  national  exposure. 

Clearly,  there’s  a  lot  at  stake.  The  Times’  open 
national-edition  rate  for  a  weekday,  black-and-white, 
fiill-page  ad  is  $123,000,  which  trails  the  Journal  rate 
of  $167,000  for  a  similar  ad.  In  overall  circulation,  the 
Journal,  with  1,780,605  copies,  remains  ahead  of  the 
Times,  with  1,109,371  (of  which  465,935  comes  from 
its  national  edition). 

After  a  year  that  has  seen  its  ad  linage  drop  about 
25%,  its  lower-Manhattan  offices  inaccessible  after 
Sept.  11,  and  its  staff  devas¬ 
tated  by  the  kidnapping 
and  murder  of  reporter 
Daniel  Pearl,  the  Journal 
is  hoping  the  redesign 
will  give  the  paper  a  boost 
in  readership  and  overall 
image. 

“The  average  age  of  our 
readers  is  over  50  —  a  male 
over  50,”  said  Journal 
spokesman  Steve  Gold¬ 
stein.  “There  is  a  whole  big 
audience  out  there  who 
aren’t  picking  up  the  Jour¬ 
nal  who  would  like  it  if  they 
saw  it.”  A  new  “Personal 
Journal”  section,  devoted  to 
linking  major  business 
stories  to  readers’  everyday 
lives,  will  run  Tuesday, 
Wednesday,  and  Thursday. 

The  Journal  has  put 
$225  million  into  the  re¬ 
design  during  four  years  of 
planning,  mainly  to  up¬ 
grade  the  paper’s  17  print- 


‘The  Wall  Street  Journal’  launches 
redesign  as  ‘The  New  York  Times’ 
adds  sections  to  national  edition 


BY  JOE  STRUPP 

IN  THE  SPAN  OF  JUST  A  FEW  DAYS,  TWO  OF  THE 
nation’s  most  widely  read  and  influential  news¬ 
papers  —  The  Wall  Street  Journal  and  The  New 
York  Times  —  are  planning 
major  changes  in  their 
products. 

The  two  powerhouse 
dailies  appear  to  be  chal¬ 
lenging  each  other,  as  the 
Times  launches  a  new 
Friday  section  similar  to 
the  Journal’s  weekend 
getaway  guide  —  and  both 
papers  beef  up  midweek 
offerings  for  national  read¬ 
ers,  clearly  chasing  the 
same  lucrative  national¬ 
advertising  dollars. 

In  addition,  the  Journal 
is  promoting  its  long- 
awaited  redesign,  set  to 
appear  April  9,  with  a 
flurry  —  and  a  marketing 
budget  akin  to  a  Holly¬ 
wood  premiere. 

The  Times,  meanwhile, 
cites  the  expansion  of  its 
national  edition  (set  for 
Tuesday)  and  first  new 
section  in  four  years  (set 
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“This  is  a  long  court 
battle.” 

Denver-based 
MediaNews, 
however,  which  has 
already  notified  the 
managers  that  their 
contract  wouldn’t  be 
renewed  after  July 
31,  is  confident  it 
will  be  able  to  keep 
the  paper.  Said 
MediaNews  CEO 
William  Dean 
Singleton,  “The  case 
brought  by  [the 
managers]  has  never 
had  any  merit,  and 
has  no  merit  today.” 

-  LUCIA  MOSES 

PRIKHO-WEB 
ADS  DEAL  DONE 

Knight  Ridder 
Digital  of  San 
Jose,  Calif.,  has 
signed  a  contract 
with  Chico, 
Calif.-based 
AdExpedia  Inc., 
which  converts  print 
display  advertising 
for  Web  sites. 

The  service  will  be 
rolled  out  to  Knight 
Ridder  newspapers 
over  the  next  few 
months,  said  Paul 
Wolfe,  vice  president, 
newspaper  sales, 
AdExpedia. 

Since  the  fall,  a 
number  of  news¬ 
papers  have  begun 
experimenting  with 
the  placement  of 
print  retail  ads  on 
their  Web  sites  — 
including  interactive 
features  such  as 
keyword  searching, 
e-mail  alerts,  and 
store  maps.  Several 
print-to-Web  vendors 
are  competing  for 
newspapers' 
business. 

-  CARL  SULLIVAN 


ing  plants  to  handle  color.  The  Journal  readers  will 
see  beginning  April  9  presents  the  first  redesign  since 
1944.  The  new  look  will  have  Page  One  color  and  be 
easier  to  navigate,  Goldstein  promised.  In  ad¬ 
dition,  a  $20-million  budget  is  pro¬ 
moting  the  redesign  through  |  - - 

outdoor  ads,  TV  commercials,  and  1  In  Madison. 
trade  publications.  The  print  cam-  I  Foodi^ra  K 
paign,  running  in  four  major  media 
trade  magazines  for  six  weeks,  ‘  I  — 

depicts  “rejected”  Journal  redesigns  i„  J  j 

that  resemble  everything  Irom  uJ 

Hot  Rod  to  the  New  York  Post,  j  jbcapjw,. _ 

“This  is  just  having  some  fim 
with  it,”  Mitchell  Engelmeyer,  ' 
the  Jowmaf s  creative  director, 
said  of  the  campaign  created 
with  Goodby,  Silverstein  & 

Partners  of  San  Francisco. 

Across  town.  Times  marketers  .  , 

are  gearing  up  for  their  own 


themed  section  since  the  high-technology  “Circuits” 
made  its  debut  four  years  ago.  {USA  Today  also  has  a 
Friday  section,  called  “Destinations  &  Diversions.”) 

On  Tuesday,  the  Times  will  begin 
publishing  its  weekly  sections  on  the  arts, 
dining,  and  house  and  home  in  its  nation- 
al  edition,  while  expanding  the  national 
edition’s  business  coverage  to  include 
more  travel  and  commercial 

— -  real  estate.  “It  enables  adver- 

Tv?,*!'"  tisers  to  showcase  products 

across  the  country,”  said 

_ 5^r_3||  Times  spokeswoman  Cather- 

g.  g  ine  Mathis.  A  campaign  to 
promote  the  section  will  in- 
elude  in-house  and  trade  print 
ads,  as  well  as  national  radio 
spots. 

^  Advertising  in  the  national  edition  has 
grown  tremendously  in  recent  years,  with 
86%  of  all  Times  display  advertising  appear- 


assault  on  readers,  with  plans  to  unleash  the  new  |  ing  in  the  edition  last  year,  up  from  34%  in  1996, 


Friday  section,  as  well  as  additions  to  the  Times 
national  edition. 

Starting  April  5,  “Escapes”  will  be  published  every 
Friday  with  information  on  weekend  destinations, 
getaway  planning,  and  real  estate.  The  section,  which 
has  elements  similar  to  the  JoumaFs  4-year-old 
“Weekend  Journal,”  will  be  the  first  new  Times 


Mathis  said.  The  ad  boom  bas  come  as  the  Times 
slowly  expanded  its  national-edition  circulation,  with 
14  sites  nationwide  now  printing  the  paper,  up  from 
seven  in  1999.  Just  last  week,  the  paper  announced  an 
agreement  with  its  15th  location,  the  Columbia  (Mo.) 
Daily  Tribune,  which  will  expand  its  circulation  into 
Kansas  and  Missouri.  11 


‘Republic’  gets  openly  ga^  Mi. 


NLGJA  applauds  Lovely  appointment 


BY  STEVE  FRIESS 

RENO,  NEV. 

WHEN  Randy 
Lovely  takes 


managing  editor  of  The 
Arizona  Republic  in 
Phoenix  on  April  8,  he 
will  become  wbat  many 
call  the  highest-ranking 
openly  gay  leader  at  a 
major  metropolitan 
newspaper.  In  his 
view,  this  is  a  sign  of 
progressive  times. 

Lovely,  previously 
executive  editor  of  The 
Desert  Sun  in  Palm 
Springs,  Calif,  will  over¬ 
see  the  newsroom  of  400 
journalists  under  Tom 
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Callinan,  the  RepiiWic’s 
executive  editor. 

I  Callinan  also  hired  Love¬ 
ly  in  1992,  as  assistant 
j  managing  editor  at  TTic 
j  News-Press  inVori 
j  Myers,  Fla.,  the  first  in  a 
I  string  of  four  Gannett 
I  Co.  Inc.  papers  for 
Lovely  leading  him  to 
I  Phoenix. 

I  A  Feb.  14  story  in  the 
i  Republic  on  Lovely’s 
j  appointment  did  not 
j  overtly  discuss  the 
1  38-year-old’s  sexual 
j  orientation,  but  did 
i  include  a  matter-of-fact 
i  note  that  he  would  be 
j  moving  to  Pboenix  with 
I  his  partner.  The  paper  is 


j  providing  that 
I  partner,  John  Sallot, 
i  head-hunting  help  to 
find  a  new  job,  a  perk 
typically  asso¬ 
ciated  with  I  i 

executives  !  ■ 

who  move  m 

with  married  I 

I  spouses. 

I  “Gannett 
I  has  been  very 
I  gracious,”  BI 

j  Lovely  said.  R3n( 

“The  company  “Th 
as  a  whole  and  Repi 
the  people  at 
(  The  Arizona 
I  Republic  are  very 
I  understanding.” 
j  Robert  Dodge, 
i  president  of  the 
I  National  Lesbian  and 
i  Gay  Journalists 


Randy  Lovely 

“The  Arizona 
Republic” 


Association  (NLGJA), 
cheered  the  appoint¬ 
ment.  “You  can  find 
plenty  of  gay  people  in 
-  the  upper 
BHk  I  echelons  of 
1  the  news 
»  j  business,  but 
*  it  is  less 
;  common  to 
find  those 
that  are 
totally  out,” 

jly  said  Dodge,  a 

rnMA  national 


correspon- 

!  dent  in  the  Washington 
j  bureau  of  The  Dallas 
\  Morning  News.  "This 
j  is  true  in  both  print 
j  and  broadcast. ...  It 
j  says  good  things 
I  about  Gannett 
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E  &  P  NEWS 


in  advancing  the  career 
of  a  news  professional 
who  has  the  courage 
and  confidence  to  be 
hilly  out  in  the 
newsroom.” 

As  recently  as  last 
year,  Gannett  was  on 
NLGJA’s  hit  list  for 
failing  to  offer  benefits 
to  the  domestic 
partners  of  its  employ¬ 
ees.  Lovely,  who  has 
been  out  of  the  closet  in 


his  newsrooms  since 
age  26,  said  he  voiced 
his  distaste  for 
Gannett ’s  benefits 
policy  at  many  high- 
ranking  meetings 
over  the  years.  The 
company  began  offer¬ 
ing  domestic-partner 
benefits  this  year. 

Lovely  pointed  to  the 
fact  that  he’s  continued 
his  fast  rise  despite 
being  gay,  and  vocal,  as 


proof  that  the  industry’ 
is  changing.  He  said 
he’ll  focus  as  managing 
editor  on  finding  ways 
to  provide  relevant 
community  news  to 
Phoenix’s  ever- 
sprawling  population. 
The  gay  issue  won’t  be  a 
priority,  he  insisted. 

“All  I  have  to  be  is 
true  to  myself  and  true 
to  the  responsibilities 
I’ve  been  given,”  he 


said.  “I’m  not  going 
to  deny  coverage  to 
the  gay  and  lesbian 
community  to  prove 
something  to  the  rest  of 
the  readership,  but  I’m 
also  not  going  to  turn 
The  Arizona  Republic 
into  the  community’s 
gay-and-lesbian  news¬ 
paper.  You  can’t  get 
caught  up  in  that  or  you 
start  to  second-guess 
vourself  too  much.”  11 
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Jeff  Kent  hit for  the  cycle 


Hustling  reporter  legs  one  out 


BY  JOE  STRUPP 

IT  WASN’T  EXACTLY  WATERGATE.  StILL,  JOSEPH 
Reaves  did  manage  to  shake  things  up  at  the 
San  Francisco  Giants’  spring-training  camp 
when  he  uncovered  the  true  cause  of  second  base- 
man  Jeff  Kent’s  broken  w’rist. 

While  other  beat  wTiters  at  the  Giants’  w’inter 
home  in  Scottsdale,  Ariz.,  focused  on  the  baseball 
diamond.  Reaves,  WTiting  for  The  Arizona  Republic 

in  Phoenix,  used  old-  - 

fashioned  confidential 
sources,  eyewitnesses, 
and  even  911  tapes  to 
prove  that  Kent  broke 
his  wrist  riding  a  motor¬ 
cycle,  not  washing  a 
truck,  as  he  had  claimed. 

The  cause  of  the 
injury’  is  significant 

because  Kent’s  ^  A 

contract  bars  J 

him  from  engag- 

ing  in  dangerous  jMtjK 

such  S 

as  riding  a 
motorcycle.  The 

Giants  are  still  \  ^  p, 

deciding  it  they 

want  to  dock  any  of  his  $6-million  annual  salary’  for 
time  lost  during  the  season,  which  kicks  off  Tuesday. 
With  Kent  making  roughly  $37,000  a  game,  the  tab 
could  be  rather  steep. 

Reaves,  51,  joined  the  Republic  Feb.  1  as  a  general- 
assignment  reporter  —  not  a  sportswTiter  —  with  a 
lengthy  resume  that  included  mostly  foreign  assign- 
I  ments.  But  he  covered  baseball  for  three  years,  from 
1992  to  1995,  for  the  Chicago  Tribune.  Still  an  avid 
baseball  fan,  he  took  interest  in  the  Kent  story’  when 

www.editorandpubljsher.com 


he  heard  reports  that  the  2000  National  League 
Most  Valuable  Player  claimed  he  was  merely  wash¬ 
ing  his  truck  when  the  injury  occurred  March  1.  This 
inspired  some  humor  pieces,  but  Reaves  had  another 
thought.  “It  didn't  make  sense  to  me,”  Reaves  told 
EdP,  “because  it  wasn’t  even  50  degrees  that  night.” 

After  talking  to  sources  in  the  Giants  organiza¬ 
tion,  Reaves  heard  rumors  of  a  motorcycle  accident, 
but  when  he  checked  with  Scottsdale  police  he 

reports 
involving  Kent.  A 
JUF  little  more  digging, 
however,  led  to  a 
detailed  tip  about 
where 
accident  oc- 
curred.  When  the 
reporter  ap- 
proached  police 
again  with  a  spe- 
^  cific  location  and 
time,  they  found  a 
pair  of  911  calls 
that  matched. 
Rev’iew’ing  the 
-  .  transcripts  and  lis- 

Jeff  Kent  can  handle  a  chop^r  on  the  diamond,  but,  the  tapes, 

as  Joseph  A.  Reaves  reported,  not  one  on  the  road.  „  °  ,  , 

Reaves  found  des¬ 
criptions  of  a  van  at  the  scene  with  a  license-plate 
number  that  he  later  matched  with  a  van  in  the 
Giants  parking  lot.  He  also  spoke  to  the  people  who 
made  the  911  calls,  getting  more  damning  details, 
such  as  the  fact  that  Kent  was  doing  “wheelies”  down 
the  street. 

“Basic  reporting  is  just  basic  reporting,”  Reaves 
said  after  the  story  ran  March  20.  He’d  held  the  story 
a  day  to  allow’  Kent  to  comment,  but  the  injured  star 
“wasn’t  very  happy  to  hear  about  it.”  II 


Make  that  nine 
suppliers  of 
double-wide  news¬ 
paper  presses. 

George  R.  Hall 
Contracting  has 
developed  all  the 
changes  necessary  to 
create  a  shaftless 
double-wide  color 
offset  tower  for 
50-inch  webs  using 
the  Dauphin  Graphic 
Machines  (DGM)  860 
as  a  base  design.  The 
new  16-foot-high 
tower  was  developed 
to  fit  into  most  existing 
newspaper  press  halls. 

Hall  —  the  press¬ 
room-installation 
specialist  based  in 
Avon  Lake,  Ohio  — 
will  sell  the  press, 
which  DGM  —  the 
press  maker  head¬ 
quartered  in  Eliza- 
bethville.  Pa.  —  will 
manufacture  to  Hall’s 
specifications. 

Word  of  the  new 
press  first  circulated 
several  weeks  ago  at 
the  annual  Metro 
Users  Group  meeting, 
but  Hall  President  Bill 
Moore  and  Dauphin 
Sales  and  Marketing 
Vice  President  David 
Moreland  confirmed 
the  arrangement  only 
last  week  at  the 
America  East  news¬ 
paper  operations  and 
techrrak^  conference 
and  trade  show  in 
Hershey,  Pa. 

Moreland  stressed, 
however,  that  it  will 
be  a  Hall  press,  for 
which  his  company  is 
providing  only  the 
manufacturing.  “We 
didn’t  want  to  give  our 
customers  cause  for 
alarm  that  we’re 
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spreading  ourselves 
too  thin”  by  entering 
the  double-wide 
market,  he  added. 

Hall's  press  would 
become  the  only 
double-wide  made  in 
America  by  an  Ameri¬ 
can-owned  company, 
because  Goss  Graphic 
Systems  last  year 
closed  its  plant  in 
Cedar  Rapids,  Iowa. 

KBA  North  America 
has  some  double¬ 
wide  manufacturing 
capacity  at  its  York, 
Pa.,  plant,  and 
Heidelberg  Web 
Systems  builds  such 
presses  in  Dover  and 
Durham,  N.H.  Both 
are  U.S.  affiliates  of 
German  companies. 

-  JIM  ROSENBERG 

TMSTOSHUT 


CALENDAR 


Tribune  Media 
Services  (TMS)  is 
closing  Los  Angeles 
Times  Syndicate 
International’s  New 
York  and  Salt  Lake 
City  offices,  affecting 
10  full-time  and  two 
part-time  employees. 

The  move  continues 
the  consolidation  of 
TMS  and  Los  Angeles 
Times  Syndicate 
functions  since  TMS 
bought  LATS  in  2000. 
Domestic  syndication 
is  consolidating  in 
Chicago  and  inter¬ 
national  syndication 
in  Los  Angeles. 

New  York  will  close 
June  1  and  Salt  Lake 
City  Aug.  31.  Both 
were  mostly  sales 
operations.  One  sales 
rep  will  transfer  to  Los 
Angeles,  and  some 
other  employees  may 
be  offered  jobs  there. 

-  DAVE  ASTOR 


APRIL 

Msabew 

Annual 

Convention,  Society 
of  American  Business 
Editors  and  Writers, 
Pointe  Hilton  Tapatio 
Cliffs  Resort,  Phoenix 

on  WPFC  Biennial 
bO  Meeting,  World 
Press  Freedom 
Committee,  Hilton 
New  Orleans  Riverside, 
New  Orleans 

on  ■!  NAA  Annual 
LU  I  Convention, 

Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New’  Orleans 

0n_1  ONO  Annual 
LU  I  Meeting, 
Organization  of  News 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 


on  1  SCMA 
lO~I  Sales 
Conference, 

Southern  Circulation 
Managers  Association, 
Renaissance  Vinoy 
Resort  and  Golf  Club, 
St.  Petersburg,  Fla. 

on  AP  Annual 
Lu  Meeting  and 
Luncheon,  The 
Associated  Press, 
Hilton  New  Orleans 
Riverside,  New' 
Orleans 

MAY 

1  0  72nd  Annual 
"U  INMA  World 
Congress  of 
Newspaper 
Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 


qiO  IPI  World 
U  IL  Congress 
and  51st  General 
Assembly,  Inter¬ 
national  Press 
Institute,  Grand 
Hotel  Union, 
Ljubljana,  Slovenia 


IQ  01  NICARBoot 
I U  In  Camp,  Nation¬ 
al  Institute  of  Comput¬ 
er-Assisted  Reporting, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

MAAIND  Spring 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Boston 
Marriott  Long  Wharf, 
Boston 

nn  1  AAN25th 
uU  I  Annual  Con¬ 


vention,  Association 
of  Alternative  News- 
weeklies,  Monona 
Terrace  Community 
and  Convention 
Center,  Madison,  Wis. 

JUNE 

01  00  API  Media 
LI  LL  Convergence 
Seminars,  American 
Press  Institute,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

MNAA  Nexpo 

2002, 

Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar^editorand 
publisher.com  or fax  at 
(646)  654-5370. 


Minhig  jezcels  amid  the  rocks’ 


21st  Century  still  big  on  Motown 


BY  MARK  FITZGERALD 

CHICAGO 


A  FEW  YEARS  AGO, 

Frank  H.  Shep¬ 
herd  thought 
about  retiring  and  even 
briefly  put  a  “For  Sale” 
sign  on  21st  Centuiy 
New'spapers  Inc.  That 
was  then,  this  is  now’: 
Last  week,  his  group 
bought  Heritage  New’s- 
papers  Inc.’s  23  Detroit- 
area  community  papers. 
It  was  the  ninth  acquisi¬ 
tion  since  he  started  21st 
Century  in  1997  by  pur¬ 
chasing  The  Oakland 
Press  in  Pontiac,  Mich. 

“I  tell  you  I  got  lucky' 
again,”  CEO  and  Presi¬ 
dent  Shepherd  said. 


“People  think  Detroit  is 
a  bad  place?  Well,  I  find 
jewels  amid  the  rocks.” 

Heritage  papers  have 
a  (mostly  paid)  com¬ 
bined  circulation  of 
nearly  300,000.  The 
purchase  gives  Pontiac- 
based  21st  Century'  68 
titles,  including  three 
dailies,  in  Detroit’s  afflu¬ 
ent  suburbs  and  exurbs. 

Just  before  he  killed 
himself  in  July  after  a 
long  bout  with 
depression,  Detroit 
business  legend  Heinz 
C.  Prechter  decided  to 
sell  Heritage.  No  terms 
of  the  deal,  brokered  bv 


Dirks,  Van  Essen  & 
Murray,  Santa  Fe,  N.M., 
w’ere  announced. 

The  Heritage  papers 

w’ill  be  run  as  _ 

a  separate 

unit  headed  pty 

Morris  Com- 
munications 

president.  p^ank  H. 

OnThurs-  21st  Ce 

day,  21st  Cen-  Newsp^ 
tury  disclosed 
that  its  Greater  Detroit 
Newspaper  Netw'ork 
(GDNN),  w’hich  handles 
national  and  regional 
advertising  for  its  prop- 


Frank  H.  Shepherd 

21st  Century 
Newspapers  Inc. 


erties,  is  in  “unification” 
discussions  w'ith  the 
Spring  New  spaper  Net¬ 
work,  which  represents 
theObserv’er 
&  Eccentric 
Newspapers 
^  group  and  the 

Livingston 

^  County  Daily 

Press  O  A  rgus 
in  Howell. 

^  ^IIH  “With  this 
enherd  combination,” 
said  GDNN 
RS  Inc.  President 
Jerry' W. 
Ballenger,  “we  can 
prov'ide  unduplicated 
delivery'  to  3  million 
households ...  w'ith  a 
single  buy.”  11 
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AH  of  the  deaVs  renaissance 


Sales  in  vogue  this^ear 


BY  LUCIA  MOSES 


A  held  back  by  the 

recession  last 
year,  sales  of  newspaper 
properties  have  popped 
like  a  champagne 
cork  in  the  new  year. 
“Clearly,  it’s  a  construc¬ 
tive  sign,”  said  Robert  J. 
Broadwater,  managing 
director  of  the  New^ 
York-based  media 
merchant  bank  Veronis 


Suhler  Stevenson.  “I 
definitely  see  a  more 
active  media  M&A 
[mergers-and-acquisi- 
tions]  business.” 

Deals  for  25  daily 
newspapers,  valued  at 
almost  SI  billion,  were 
announced  in  the  first 
quarter  —  representing 
nearly  five  times  the 
dollar  volume  of  the 
sales  announced  for 
the  entire  vear  before, 


according  to  the  Santa 
Fe,  N.M.-based  broker 
Dirks,  Van  Essen  & 
Murray. 

By  contrast,  only 
S209.3  million  in 
sales,  involving  22 
dailies,  were  reported 
in  all  of  2001. 

Most  of  the  first- 
quarter  M&A  volume 
came  from  two  big 
transactions  that  were 
in  the  works  last  year: 


Lee  Enterprises  Inc.’s 
announced  purchase 
of  the  16  Howard 
Publications  dailies 
and  Communitv- 
Newspaper  Holdings 
Inc.’s  agreement  to 
buy  four  Ottaway 
Newspapers  Inc. 
dailies. 

The  remainder  of 
this  year  could  feature 
more  activity  involving 
Ottaway  Newspapers, 
which  is  looking  to 
unload  three  Boston- 
area  papers,  and  Morris 
Communications  Corp., 
which  has  yet  to  sell 
four  papers  that  it  put 
on  the  block  last  vear. 


Newspapers,  with 
their  relatively 
predictable  perform¬ 
ances,  are  attracting 
renewed  attention  from 
private  equity-  firms, 
whose  interest  in  the 
industiy-  has  waned  in 
recent  years. 

But  Broadwater 
doesn't  see  financial 
buyers  making  signifi¬ 
cant  daily  newspaper 
purchases  because 
of  the  high  multiples 
asked  for  dailies.  As  a 
result,  he  said,  “You’d 
be  outbid  by  the  people 
in  the  industry,”  who 
are  willing  to  pay  more 
for  less  risk.  11 
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‘Shoe’  &  Co.  get  boot  in  Cleveland 

The  Plain  Dealer  of  Cleveland  overhauled 
about  25%  of  its  comics,  adding  nine  and 
dropping  10  —  including 

“Dennis  the  Menace.” 

"Some  of  the  comics  j  T  •  \ 
have  been  around  for  I  j'-  ^  T 

a  long  time  and  '"'X 

this  was  the  paper’s 

first  major  funnies  restructuring  since  1989. 

Many  changes  were  based  on  a  Plain 
Dealer  poll  drawing  10,000-plus  responses. 
Top  finishers  included  “Crankshaft”  and  “For 
Better  or  For  Worse.” 

Among  the  comics  added  were  “Get 
Fuzzy”  (above)  and  “Agnes.”  The  paper 
also  reinstated  “The  Mini  Page”  after 
discontinuing  it  in  December.  —  Dave  Astor 

Jay  Harris  a  distinguished  fellow 

Almost  a  year  to  the  day  after  Jay  T. 

Harris  quit  as  publisher  of  the  San  Jose 
(Calif.)  Mercury  News,  he  was  appointed  a 
distinguished  fellow  of  the  Poynter  Institute, 
based  in  St.  Petersburg,  Fla. 

Citing  fundamental  differences  he  had 
with  Mercury  News  parent  Knight  Bidder 
over  the  proper  balance  between  corporate 


profitability  and  journalistic  responsibility, 
Harris  resigned  March  19,  2001.  His  Poynter 
appointment  was  announced  by  the  institute 
in  a  March  25  press  release. 

Harris,  53,  will  work  with  Poynter’s 
faculty  to  improve  “the  school’s 
m  fl  leadership  program  by  developing  a 
'  II  framework  in  which  senior  media 
II  executives  can  deepen  their  skills, 

III  engage  in  strategic  thinking,  reflect 
— 'n  on  challenges  and  imagine  solutions,” 
according  to  the  release. 
f  f  Since  his  resignation  last  year, 

^  Harris  has  lectured  widely.  —  J.J.  McGrath 

Newsprint  use  firms  in  new  year 

Newsprint  use  by  U.S.  dailies  dipped 
7.4%,  to  689,000  metric  tons,  in 
January  following  three  months  of  double¬ 
digit  declines,  and  preliminary  figures  show 
usage  down  3.5%  in  February,  according  to 
the  Newspaper  Association  of  America  (NAA). 

January  inventories  declined  10.8%,  to 
945,000  tons,  a  43-day  supply,  and 
preliminary  NAA  figures  show  February 
stocks  down  18.9%,  to  908,000  tons,  a 
41 -day  supply.  —  Lucia  Moses 

Tucson  agency  takes  it  on  the  chin 

Tucson  Newspapers  Inc.,  the  joint  operating 
agency  for  the  Arizona  Daily  Star  and 
Tucson  Citizen,  must  pay  six  former 
production  employees  a  combined  $650,000 
to  settle  an  age-discrimination  lawsuit. 

The  settlement,  approved  March  18  by  a 


Pima  County  Superior  Court  judge,  also 
requires  the  company  to  train  workers  in 
anti-discrimination  policies  and  keep  records 
of  all  prepress  employees  fired  during  the 
next  three  years. 

The  suit,  filed  May  25,  2001,  by  the 
Arizona  attorney  general’s  office,  resulted  in 
the  largest  settlement  in  the  office’s  history. 

—  Joe  Strupp 

Syndicated  column  a  no-brainer? 

The  widely  reported  story  about  a  mother 
who  faked  test  results  to  make  her  son 
look  like  a  genius  has  a  syndication  angle. 

“We  were  duped  like  everyone  else,” 
said  a  man  declining  to  give  his  name  at 
Paradigm  News,  which  in  2000  launched  a 
column  by  Justin  Chapman,  then  6. 

Justin’s  mother,  Elizabeth,  admitted  fabri¬ 
cating  most  of  her  son’s  achievements,  in¬ 
cluding  a  298  IQ,  said  The  Associated  Press. 

Present  and  past  Paradigm  executives 
couldn’t  or  wouldn’t  say  how  long  Justin’s 
column  ran,  how  many  clients  it  had,  or  how 
much  of  it  the  boy  wrote.  —  D.A. 

Help-wanted  ad  index  flashes,  ‘Go’ 

The  Conference  Board  said  its  Help- 
Wanted  Advertising  Index  climbed  four 
points,  to  51  in  February  from  47  in  January, 
signaling  the  start  of  an  ad-volume  recovery. 

The  board  said  that  hiring  is  likely  to  be 
minimal  for  the  next  few  months,  however, 
and  the  jobless  rate.  5.5%  in  February,  still 
could  increase  to  6%  this  year.  —  LM. 
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The  Macomb  Daily  in  Mount  Clemens. 
He  succeeds  Ken  Hall,  now  vice  president 
of  news  for  Record-Eagle  parent  Ottaw  ay 
Newspapers  Inc.  in  Campbell  Hall,  N.Y. 


NEW  YORK 

Jocelyn  Noveck  to  New  York  bureau  chief  for 
The  Associated  Press  from  news  editor  in 
Paris.  She  succeeds  Sam  Boyle,  now  assistant 
business  editor  for  special  projects. 


BY  JAMIE  SANTO 


TEXAS 

John  Hershlser  to  senior  vice  president  for 
production  of  the  Houston  Chronicle.  He 
retains  his  position  as  president  of  the 
Promotional  Printing  Co.,  the  paper’s 
commercial-printing  division. 

Scott  Clark  to  vice  president  for  Houston- 
Chronicle.com,  the  paper’s  Web  site,  from 
assistant  managing  editor.  He  continues 
in  his  capacitv’  as  business  editor. 

Lynn  Cook  to  viee  president  for  advertising 
from  director  of  display  advertising. 

Jerry  McEachern  to  vice  president  for 
information  systems  and  technologv’ 
from  director  of  information  systems 
and  technologv’. 

Bill  Offill  to  vice  president  for  circulation, 
packaging,  and  distribution  from  director 
of  classified  advertising. 


a  CALIFORNIA 

Elizabeth  Cain 

Elizabeth  “Su2y”  Cain  has  been  named  vice 
president  for  finance  and  chief  financial  officer 
of  the  San  Francisco  Chronicle,  where  she 
serv^ed  as  controller  and  assistant  controller 
ifom  1988  to  1998.  Most  recently  chief  financial 
oflhcer  of  SuiteSmart  Inc.,  a  softw'are  firm  in  San 
Francisco,  Cain  is  board  president  of  the  Breast  Cancer  Fund. 


of  the  WatertOK'n  (S.D.)  Public  Opinion. 


IOWA 

Lisa  Sievers  to  publisher  of  the  Muscatine 
Journal  from  senior  financial  analyst  at 
parent  Lee  Enterprises  Inc.  in  Davenport. 
Sievers  succeeds  Mark  Roby,  now  publisher 


MICHIGAN 

William  Thomas  to  editor  of  the  Traverse  City 
Record-Eagle  from  editor  and  publisher  of 


Becky  Gregory  to  managing  editor  of  the 
IVaeo  Tribune-Herald  from  citv’  editor. 
Gregorv’  succeeds  Barbara  Elmore,  who 
resigned  to  pursue  writing  full  time. 


WISCONSIN 
John  Smalley  to  editor  of  the  La  Crosse 
Tribune  from  editor  of  the  Globe-Gazette 
in  Mason  Citv’,  Iowa.  Smalley  succeeds 
Russell  R.  “Rusty”  Cunningham  Jr,  now 
publisher  of  Portage-based  Central 
Wisconsin  Newspapers  Inc. 


Lee  Enterprises,  Inc 

has  sold 


MISSOURI 

Stephen 

and  director  of 
circulation  at  the 
St.  Louis  Post-Dispatch  from 
director  of  circulation  adminis¬ 
tration.  Helm  succeeds  Larry 
Martin,  who  now  serv^es  the 
Post-Dispatch  as  a  circulation 
consultant. 


Las  Vegas  (NV)  Nifty  Nickel 

(49,000  weekly  circulation) 


Stephens  Media  Group 

We  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  N.M  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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EDITORIALS 


With  reporters  facing  increasing  peril,  the  time  has  come 
for  the  CIA  to  forswear  using  journalist  covers,  forever 


Two  DAYS  BEFORE  HE  WOULD 
unleash  the  most  destructive 
suicide  bombing  the  world  had 
ever  seen,  Osama  bin  Laden 
sent  a  pair  of  assassins  on  a  mission  in 
Afghanistan.  The  target  was  Ahmed  Shah 
Massoud,  the  legendarj'  resistance  leader 
during  the  war  with  the  Soviets,  who  had 
become  the  most  credible  foe  of  bin 
Laden’s  Taliban  hosts. 

But  how  could  the  killers  get  close  to 
the  Northern  Alliance  warrior?  Osama’s 
solution  was  a  depressingly  common  one: 
The  Algerian-bom  terrorists 
posed  as  journalists  and 
blew  Massoud  up  with  a 
bomb  hidden  in  their  TV’ 
camera.  With  his  Afghan 
enemies  leaderless,  bin 
Laden  could  set  in  motion 
the  Sept.  11  attacks  and  all 
that  followed:  the  war  on 
terrorism,  the  killings  of 
eight  journalists  covering 
the  fighting  in  Afghanistan,  and,  as  the 
world  learned  Feb.  21.  the  particularly 
horrific  murder  of  Wall  Street  Journal 
reporter  Daniel  Pearl  in  Pakistan. 

Pearl’s  killers  claimed  first  that  the 
repxjrter  was  a  CIA  agent  and  then  that  he 
worked  for  Israel’s  Mossad  intelligence 
service.  They  were  absurd  accusations,  but 
they  obeyed  a  sinister  logic:  Our  killers  pose 
as  the  press,  therefore,  the  forces  of  the 
Great  Satan  must  use  the  same  cover. 

Worse,  some  highly  publicized  incidents 
in  Western  democracies  make  it  hard  to 
refute  such  suspicions.  As  recently  as  two 
years  ago,  Laxembourg  police  comman¬ 
deered  the  equipment  of  a  TV’  crew  at 
the  site  of  a  hostage-taking.  When  the 
deranged  man  consented  to  an  “interview” 


with  these  fake  journalists,  he  was  shot  with 
a  gun  hidden  in  a  camera.  Police  in  New 
Jersev’  used  a  similar  ruse  two  weeks  later. 

There  is  even  an  allegation  that  CIA 
agents  have  posed  as  journalists  in  the 
current  war.  Mohammed  Khaksar,  the 
Taliban  deputv’  interior  minister  who 
defected  to  the  Northern  Alliance  as  the 
regime  collapsed,  claimed  in  an  interview 
with  an  Islamic  press  agencv’  in  November 
that  when  he  w  as  in  power  he  was  visited 
“two  or  three  times”  by  U.S.  intelligence 
agents  posing  as  journalists. 

The  CIA  says  its  policy 
is  not  to  use  journalistic 
cover  except  in  "rare” 
instances  —  such  as  a 
hostage-taking.  Cold 
comfort  to  reporters 
working  where  terrorists 
regard  kidnapping  as  a 
vital  fund-raising  activitv'. 

In  this  climate,  the 
request  the  American 
Societv'  of  Newspaper  Editors  is  making  of 
Director  of  Central  Intelligence  George  J. 
Tenet  takes  on  particular  urgency.  ASNE  is 
asking  Tenet  to  declare  unequivocally  that 
CIA  agents  will  not  use  journalist  covers 
under  any  circumstances.  “It  would  be 
gcKxl  for  the  credibilitv-  of  the  CIA.  the 
government,  and  journalists."  said  Houston 
Chronicle  Rxecutive  Editor  Tony  Pederson, 
ASNE’s  international  committee  chairman. 

'The  only  real  protection  the  free  press 
has  in  war  or  peace  is  its  dearly  bought 
reputation  for  independence  and  objec- 
tivitv'.  Everyone  must  know  that  journalists 
serve  the  truth  —  not  intelligence  agencies, 
law  enforcement,  or  terrorist  gangs.  It  is 
past  time  for  the  CIA  to  renounce  a  practice 
that  makes  targets  of  journalists. 


Journalists 
serve  the  truth  - 
not  intelligence 
agencies,  law 
enforcement,  or 
terrorist  gangs. 
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Jeff  Taylor  is  giving  newspapers 
a  chance  to  share  help-wanted 
revenue  —  before  he  takes 
it  all.  Should  they  do  it? 
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IT  WASN’T  THE  FIRST  TIME  MONSTER.COM 

founder  and  CEO  Jeff  Taylor  stared  down  a 
gathering  of  newspaper  publishers.  This  time,  he 
was  speaking  to  about  65  attendees  at  the 
Suburban  Newspapers  of  America’s  (SNA)  spring 
publishers’  conference  in  Bal  Harbour,  Fla.  As  usual,  the 
cocky  and  energetic  Taylor  was  taking  shots  at  the 
industry.  As  audience  members  squirmed  in  their  seats. 


Taylor  proclaimed  that  the  future  of  help-wanted  adver- 


www.editorandpublisher.con 


If 'rflfir  li'Kilni  1-Inf 


Taylor  makes  his 
pitch:  Monster’s 
ball  is  now  in  the 
newspaper  court, 
but  some  fear  it 
might  explode  in 


HV  1  I  :1V  MOSKS 


their  faces 


tising  is  on  the  Web,  with  Monster 
leading  the  way.  His  bottom  line: 
Newspapers  can  partner  with  Monster 
in  revenue-sharing  ventures  —  or  risk 
being  left  behind. 

The  audience’s  reaction  was  decidedly 
mixed.  As  Nancy  Lane,  executive  director 
of  the  SNA,  recalls,  “No  one  likes  to  hear 
from  a  relatively  new  kid  on  the  block 
that  their  piece  of  the  pie  is  going  away 
for  good.”  As  for  partnering  with  the 
upstart,  she  warns,  ‘Tou  risk  the  customer 


Tnonster.com 


Is  it  merely  a  Shrek, 
or  another  Godzilla? 


WHEN  Peter  Arundel, 
president  of  Times 
Community  Newspapers  of 
Northern  Virginia,  had  breakfast  with 
Monster.com  executives  in  Februaiy’  to 
discuss  a  potential  partnership,  he  was 
impressed  by  their  honesty  and 
openness.  “They’re  very  friendly,  and 
interested  in  leveraging  newspapers’ 
strength  with  their  own,”  says  Arundel, 
who  publishes  18 
weekly  papers. 

It’s  true 

Monster  may  be 
charming  when  it’s 
trying  to  get  news¬ 
papers  to  help  it  make 
money.  After  all, 
things  could  get  very 
expensive  for  the 
online  job  giant  if  it 
has  to  hire  hundreds 
of  salespeople  to 
achieve  its  goal  of 
local  recruitment¬ 
advertising  gro\\th. 

Monster  isn’t  so  charitable  toward 
newspapers  when  it’s  talking  to  potential 
clients,  though  —  a  point  for  papers  to 
bear  in  mind  if  they’re  considering 
collaborating  with  the  online  behemoth. 

Consider  the  message  Monster  sends 
to  local  employers  in  seminars  being 
conducted  across  the  country.  Slide 
after  slide  pounds  home  the  point  that 
newspaper  circulation  is  declining, 
while  print  remains  an  expensive  way 
to  advertise.  Most  companies  use  print, 
but  few  are  happy  with  the  results. 
Monster  claims.  Meanwhile,  the  Internet 
is  becoming  the  most  effective  way  to 
hire,  and,  among  Web  sites.  Monster  has 
the  biggest  reach. 

Monster  “doesn’t  say  this,  but  the 
bottom  line  is,  ‘Mr.  Advertiser,  you’re 
getting  screwed,’”  says  Gordon  Borrell, 
president  of  new-media  consultancy 
Borrell  Associates  Inc.,  who  attend,:d  a 
Monster  seminar  March  5  in  Norfolk,  Va. 
Charles  S.  Diederich,  director  of 


recruitment  advertising  for  the 
Newspaper  Association  of  America 
(NAA),  said  the  presentation  can  be 
misleading,  pointing  to  a  chart  that 
shows  Internet  use  spiking  as  newspaper 
circulation  wanes.  “We  know  there  are 
not  as  many  Internet  users  in  this 
country  as  there  are  newspaper  readers.” 

Adding  insult  to  injury.  Monster 
enlisted  an  authority  on  newspaper 

help-wanted  ads, 
Ira  Gordon, 
who  for  a  long 
time  promoted 
newspaper 
recruitment  ads  for 
the  NAA  and  its 
predecessors  —  his 
about-face  has  industry 
leaders  fuming. 

The  presentation  has 
some  convinced  Mon¬ 
ster  can’t  be  trusted  as 
a  business  partner. 
“They  wouldn’t  be 
here  in  our  markets 
bashing  the  price  of  a  print  ad  if  they 
wanted  to  play  in  the  same  sandbox,” 
rages  Connie  Lenz-Salinas,  marketing 
director  for  the  Austin  (Texas) 
American-Statesman.  Lenz-Salinas 
had  employees  attend  Monster’s  seminar 
March  12  in  Austin.  "That’s  not  a  way  to 
win  friends  in  my  book.” 

The  American-Statesman  isn’t  sitting 
idle.  In  addition  to  preparing  a  relaunch 
of  its  jobs  vertical  site  that  will  include  a 
better  way  to  match  job  seeker  and 
employer,  the  paper  is  running  house 
ads  to  promote  itself  to  blue-collar 
job  seekers,  the  same  ones  Monster 
is  targeting. 

As  for  Arundel,  he  admits  being 
tempted  by  the  chance  to  tap  into 
Monster’s  executive  and  managerial 
job  listings,  where  his  papers  are  weak. 
Still,  keeping  in  mind  concerns  that  a 
partnership  would  erode  his  print 
cljissifieds,  he  plans  to  "tread  very 
carefullv.”  —  Lucia  Moses 
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It’s  a  Blue-Collar  World,  After  All? 
Growth  of  Occupation  Demographic  Groups 
On  the  Web  at  Home  in  the  United  States 
December  2001 

ACTIVE  AUDIENCE  COMPOSITION  GROWTH  SINCE 

ICUPATION  (IN  THOUSANDS)  PERCENTAGE  DECEMBER  2000 


Factory  Operator  or  Laborer 

Education 

Homemaker 

Retired 

Craftsman/Craftswoman 

Technical 

Full-time  Student 

Professional 

Military 

Clerical  or  Administrative 
Sales 

Service  Worker 
Executive  or  Managerial 
Self-Employed 
None 


Source:  Nielsen/ZNetRatings 


to  the  table,  says  Gordon  Borrell,  CEO 
and  president  of  a  new-media 
consultancy,  Portsmouth,  Va.-based 
Borrell  Associates  Inc.,  and  “the  greater 
majority  of  them  are  very  interested.” 

SNA’s  Lane  plans  to  take  a  group  of 
representatives  from  large  companies  to 
Monster’s  Maynard,  Mass.,  headquarters 
this  month  to  continue  revenue-sharing 
discussions.  “There  are  people  looking  at 
it,  and  they’re  looking  at  it  hard,”  she  says. 

For  a  paper  that  has  little  to  lose,  a  deal 
may  make  sense.  That  was  the  case  with 
Black  Press  Ltd.’s  Honolulu  Star-Bulletin, 
which  essentially  became  a  startup  last 
year  when  its  joint  operating  agreement 
with  Gannett  Co.  Inc.’s  The  Honolulu 
Advertiser  dissolved.  The  Star-Bulletin 
began  a  one-year  partnership  with 
Monster  last  fall  and  is  happy  with  it,  says 
Donnie  Welch,  vice  president  of  advertis¬ 
ing.  Under  their  arrangement,  the  paper 
does  the  selling  and  Web  ads  are  placed 
on  a  separate,  co-branded  site.  (Neither 
side  would  disclose  financial  details.) 

The  question  for  papers  to  ask  them¬ 
selves,  however,  is;  If  the  Web  is  nibbling 
away  at  your  print  classifieds,  why  let 
another  party  do  the  cannibalizing? 

Critics  warn  that  Monster  will  slant  the 
deals  to  give  itself  a  disproportionate 
share  of  the  revenue  or,  worse,  subvert 
the  newspaper’s  relationship  with  em¬ 
ployers  —  and,  once  the  term  of  the  part¬ 
nership  expires,  {eontinued  on  page  25} 


loving  Monster  and  cutting  you  out.” 

For  many  years,  newspapers  showed 
little  interest  in  making  life  easier  for 
Monster.  Taylor  was  snubbed  back  in 
1995  when  he  met  with  75  papers  to 
discuss  revenue-sharing  deals.  “I 
genuinely  put  an  effort  into  meeting  and 
got  a  resounding  ‘Maybe,’”  he  told  a 
gathering  of  top  newspaper-company 
executives  last  December.  “I  helped  the 
newspapers  learn,  and  then  I  got  a 
lukewarm  response.” 

The  response  has  been  somewhat 
warmer  of  late,  however.  Their  discomfort 
notwithstanding,  some  suburban 
publishers  are  considering  collaborating, 
as  they  tend  to  have  a  weak  online 
help-wanted  advertising  presence  and 
can’t  match  Monster’s  brand  and 
promotional  power. 

One  is  Banks  Dishmon  Jr.,  president 
and  publisher  of  DFW  Community 
Newspapers,  which  circulates  around  the 
Dallas-Fort  Worth  area.  He  woke  up  to 
the  Net  threat  one  day  last  year  when  a 
Monster  search  turned  up  hundreds  of 
local  ads  for  administrative  assistants, 
assistant  controllers,  bookkeepers,  and  the 
like.  “I  just  knew  it  was  an  alarming  num¬ 
ber  of  ads  I  should  have  had,”  he  says. 

It’s  not  just  smaller  operators  that 
are  talking  to  Monster.  Many  of  the 
suburban  groups  are  owned  by  major 
chains.  There  are  some  “big  damn 
newspaper  companies”  that  are  coming 
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BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  ONLINE  NEWSPAPER 

Complete  Startup  Package 
(423)  667-5314 

WANTED:  PUB’lISHER/INVESTOR/PARTNER, 
PREFERABLY  New  York  area,  tor  well 
known  retail  industry  publication.  Strong 
growth  potential.  Reply  to:  Box  2705 
Editor  &  Publisher,  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  at 
www.world|i.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 

(516)  379-2797 
(727)  786-5930 

kamenandco@>aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 

(517)  369-3066 

Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 
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GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community  ™ 

Newspapers  S  I 

Check  our  references 
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Kickcnbacher  IVIcdia 
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MEDIA  AMERICA  BROKERS 
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Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 
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NEWSPAPERS  FOR  SALE 


FLORIDA  MONTHLrS  in  Central  FI.  niche 
publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

MONTHLY  BUSINESS-TO-BUSINESS 

Tabloid  26  years.  Unlimited  Potential 
(215)  629-1666  Fax:  (215)  923-8358 


EQUIPMENT  FOR  SA1.E 

FOR  SALE:  Goss  Community  stacked 
1974  5/u  w/SC  folder,  $60,000;  2  1978 
Harris  V15A  units  $8,000  ea;  6/u  stacked 
News  King  w/running  circ  register  on 
all  units,  w/KJ6  60  HP  upper  former, 
$58,000  guaranteed;  Goss  Community 
SC  folder  w  1/2  1/4  &  dble  parallel 
W/50HP  drive,  best  offer;  8/u  1986  Ur¬ 
banite;  Call  John  Newman  (913)  648-2000. 

SURPLUS  EQUIPMENT  FOR  SALE; 

Used  Muller  227  Inserters.  For  Sale:  Mostly 
1991  vintage  3  each.  10  into  I’s  @ 
$80,000  each  &  1  each.  9  into  1  @ 
$72,000,  both  plus  tax  &  freight.  While 
availability  lasts!  Call  ADVO,  Inc., 

Bob  Frederick  @  (860)  285-6305  or  E-mail 
rwfreder@advo.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 
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BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
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Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
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and  Heidelberg  Inserting  Systems 
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•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
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www.newstec.com 
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-HELP  WANTED- 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 
vi/ww.publishing. abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


DYNAMIC  ACHIEVERS,  SPECIALIZING  in 

the  diverse  needs  of  the  Newspaper 
Industry: 

•  Training 

•  Individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
budget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING 
or  increasing  their  advertising  in  a 
weakened  economy  actually  enjoy  greater 
short  and  long  term  prosperity.  The  same  is 
true  in  sales  training.  Allow  ProMax  Training 
&  Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com 


ADMINISTRATIVE 


BUSINESS  MANAGERS 
VNU  Business  Media  is  seeking  a  senior 
hands-on,  Financial  Director/General  Manag¬ 
er  (Manhattan  based)  to  advise  group  and 
division  presidents  and  senior  management. 
Spearhead  budgets,  quarterly  and  monthly 
reviews,  forecasts,  monthly  P&L  reviews, 
sales  compensation,  medium-long  term 
plans  etc.  Train  and  work  with  business 
managers.  CPA/MBA  with  magazine  publish¬ 
ing  experience  and  knowledge  of  SAP  pre¬ 
ferred.  Some  travel  required.  Prefer  10-15 
years  experience  with  combination  of  pub¬ 
lic/private  in  areas  of  accounting,  finance 
and  operations. 

We  are  also  seeking  Business  Managers 
(Manhattan  based)  with  2-6  years 
experience  with  solid  accounting  compe¬ 
tence,  computer  skills  and  excellent  com¬ 
munication  skills.  Please  send  resume  and 
salary  requirements  to: 

busmgr@vnubusinessmedia.com 


GENERAL  MANAGER 

Zone  6  locally  owned  award-winning  4,000 
daily,  several  weeklies,  resort  magazine. 
Minimum  ten  years  sales,  management  ex¬ 
perience  with  dailies  under  10,000 
required.  Salary,  benefits,  highly 
competitive  compensation.  Please  send  re¬ 
sumes  to: 

Box  2667,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -r  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 
(510)  841-5695 


PUBLISHER:  Wanted  to  take  good  Zone  9 
twice-weekly  to  next  level.  Ideal  candidate 
will  have  track  record  of  accomplishment; 
solid  advertising/business  background;  ex¬ 
perience  producing  quality  editorial 
product;  desire  to  be  community  leader. 
Great  location,  good  salary,  excellent  bonus 
plan,  401(k),  health/dental  insurance,  cafe¬ 
teria  plan.  Submit  resume,  salary  require¬ 
ments  to: 

Box  2694,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York  ,  NY  10003 


ADVERTISING 


CLASSIFIED  AD  SALES  MANAGER 
Dynamic,  hands-on,  coaching-type  leader  to 
develop  telesales  center  serving  10  newspapers 
in  N.  CA's  Placer  County,  state's  fastest  growing 
market.  Proven  classified  and  management 
skills  required.  Send  resume,  with  earnings  ex¬ 
pectations  to:  L.  Duthie,  Press-Tribune,  188  Cir- 
by  Way,  Roseville,  CA  95678,  or  E-mail  to: 
lduthie@goldcountrymedia.com 

APRIL  1 ,  2002 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Pennysaver,  the  area's  largest  direct  mail 
publishing  company  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  ener¬ 
gy  person  to  work  as  a  Regional  Sales  Man¬ 
ager.  In  this  role,  you  will  be  responsible  for 
managing,  training  and  motivating  a  staff  of 
sales  reps  to  meet  revenue  budgets.  The 
ideal  candidate  must  possess  prior  sales/ 
management  experience  with  an  advertis¬ 
ing/publishing  background,  ability  to  handle 
multiple  responsibility  in  a  fast  paced,  dead¬ 
line  driven  environment.  Excellent  reason¬ 
ing,  problem  solving,  judgment,  analytical 
skills  and  PC  knowledge.  Salary  $60  -  80K 
commensurate  with  experience  and  ability. 
Bonus  Program  $20-$30K  plus  expenses 
and  benefits.  For  immediate  consideration, 
fax/send  resume  to  Stacie  Boering  (914) 
347-2429  or  call  (914)  592-5222. 
Pennysaver,  Attn:  Stacie  Boering 
101  Executive  Blvd.,  Elmsford,  NY  10523 

^  WERWsrNGlALrs' MANAGE 
Fantastic  opportunity  to  create  the  life 
you’ve  been  dreaming  of:  The  ASPEN  DAILY 
NEWS  is  seeking  an  experienced  sales 
manager  who  aims  high  and  leads  by  exam¬ 
ple.  Are  you  a  problem  solver?  Are  you  cre¬ 
ative,  enthusiastic  and  aggressive?  If  so, 
this  position  will  pay  you  well,  and  gives  you 
access  to  an  incredible  amount  of 
world-class  Colorado  resort  benefits. 

Please  send  resume  and  cover  letter  to: 
adnsales@aspendailynews.com 

^"^VE^SiN~G  SALf^ERSOI^/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 

NORTHEAST  DAIL'Y  is  seeking  a  proven 
staff  motivator  to  lead  its  advertising  team. 
The  successful  applicant  will  have  the  expe¬ 
rience  and  skill  necessary  to  guide  a  sales 
staff  but  will  also  be  willing  to  get  out  and 
sell  when  needed.  The  position  requires  an 
individual  with  at  least  three  years  experience 
in  advertising  management. 

An  excellent  benefits  package  is  available 
at  this  privately-owned  publication.  Send 
resume  to: 

Box  2674,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 

ADVANCEIVIENT^ 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING 


CUSTOM  PUBLISHING  GROUP  MANAGER 
The  Arizona  Republic,  Gannett's  largest 
metro  daily  newspaper,  is  seeking  a 
Custom  Publishing  (iroup  Manager  in  Phoe¬ 
nix.  This  person  will  blend  advertisers’  and 
our  ideas  into  outstanding  niche 
publications  and  related  products  while  cre¬ 
ating  and  maintaining  the  vision  of  the  de¬ 
partment. 

Besides  experience  in  advertising  sales, 
other  necessary  abilities  include  managing 
the  writing,  editing,  and  design  of  the 
Group’s  staff  to  produce  high-quality  adver¬ 
tising  vehicles  for  our  market.  This  person 
also  will  be  responsible  for  formulating  busi¬ 
ness  plans  and  balance  sheets  for  each 
new  project.  A  Bachelor’s  degree  and  5 
years’  experience  in  the  publishing  industry 
along  with  an  excellent  track  record  in  sales 
or  marketing  are  necessary. 

Candidates  can  learn  more  and  apply  online 
by  clicking  on  “Jobs  at  The  Republic”  on  our 
home  page  at  www.azcentral.com.  Appli¬ 
cants  should  include  their  salary  history. 

The  Arizona  Republic  is  an  equal 
opportunity  and  drug-free  workplace 

DIRECT  SALES  MANAGER 
The  Kansas  City  Star  currently  has  an  excel¬ 
lent  opportunity  for  a  Sales  Manager.  This 
individual  will  manage  business  financials, 
staff,  product  mix  and  sales  flow  for  our 
Star  Direct  Database  Marketing  Unit.  In  ad¬ 
dition,  the  Star  Direct  Sales  Manager  will: 

•  Develop  and  execute  strategic  growth  ini¬ 
tiatives. 

•  Provide  leadership  to  individuals  within 
Sales,  Account  Service,  Traffic,  and 
Creative. 

•  Establish  annual  budget  and  manage 
business  financials  to  achieve  revenue 
and  profit  goals. 

The  ideal  candidate  for  this  position  will 
have : 

•  Bachelor’s  Degree  from  a  four-year  college 
or  university. 

•Two  to  four  years  related  experience  in 
the  following: 

1)  Sales  Management 

2)  Data  Base  Operations  working  with  Ad¬ 
ministration,  Printing,  Creative  and  Mailing 

3)  Strategic  Database  development  experi¬ 
ence  in  managing  databases  for  client  re¬ 
tention  and  acquisition  programs. 

We  offer  an  excellent  benefits  package! 
Please  E-mail  resume  and  cover  letter  with 
salary  requirements  to: 

jobs@kcstar.com 


ART/GRAPHICS 


SENIOR  DESIGNER 

Award-winning  design  team  is  seeking  a 
Senior  Designer  with  5-r  years  experience 
in  editorial  print  design.  Illustration  skills  de¬ 
sirable.  E-mail  or  Fax  resume  to: 

rstave@nww.com  (508)  490-6438 


18  EDITORS;  PUBLISHER  CLASSIFIEDS 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  nezrspnper  industry's - 

- meeting  place. - 

www.editorandpublisher.com 


Phone:  1-888-825-9149 
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-HELP  WANTED- 


_ ART/GRAPHICS _ 

LEAD  GRAPHIC  ARTIST 
Clarksburg  Publishing  Company,  a  well  es¬ 
tablished  privately  owned  newspaper  located 
in  Northcentral  West  Virginia,  has  a  need 
tor  a  Lead  Graphic  Artist.  The  successful 
candidate  must  possess  the  ability  to  lead 
and  train  a  staff  of  graphic  artists.  Duties 
also  include  analyzing  and  improving  ad 
quality,  editorial  graphics  and  creating 
award  winning  ads. 

We  offer  an  excellent  benefits  package  in¬ 
cluding  major  medical,  short  and  long  term 
disability,  life  and  a  401(k)  plan.  Please 
send  resume  and  cover  letter  including  salary 
history  to: 

Steve  Morris 

Clarksburg  Publishing  Company 
P.O.  Box  2000 
Clarksburg,  WV  26302-2000 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ARE  YOU  a  talented  Circulation  Marketer 
looking  for  a  change?  We  have  some  won¬ 
derful  opportunities  open  now.  We  are  a 
new  company  looking  for  circulation  profes¬ 
sionals  to  relocate.  Send  resume  in 
strictest  confidence  to  Box  2684,  Editor  & 
Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 

CIRCULATION  DIRECTOR 
17,000  daily,  20,000  circulation  Sunday 
newspaper  in  New  York’s  beautiful  Finger 
Lakes  region  seeks  a  dynamic  leader  who 
can  show  the  Circulation  staff  how  to  increase 
sales  and  inspire  them  to  do  it,  as 
well  as  how  to  hold  on  to  current 
customers.  We’re  looking  for  an 
aggressive,  results-oriented  manager  who 
brings  energy  and  creativity  to  the  job,  and 
IS  strong  on  sales  and  service.  Experience 
IS  a  plus,  but  someone  ready  to  move  up  to 
a  leadership  position  will  be  considered. 
The  Circulation  Director  will  report  to  the 
Publisher  and  will  be  a  key  member  of  the 
management  team.  Please  send  resumes 
(no  phone  calls,  please)  to: 

Philip  G.  Beckley,  Publisher 
Finger  Lakes  Times 

218  Genesee  Street,  Geneva,  NY  14456 

CIRCULATION  MANAGER 
Minimum  5  years  upper  level  experience. 
Energy,  creativity  and  sales  ability  required. 
Excellent  salary  with  full  benefits.  Send 
resume  to  A.  Farber,  The  Washington 
Times,  3600  New  York  Avenue,  NE,  Wash¬ 
ington,  DC  20002  or  Fax:  (202)  635-0409. 

CIRCULATION  MANAGER 
The  Rawlins  Dally  Times,  a  3,700-circ., 
five-day  a.m.  in  south-central  Wyoming, 
needs  an  innovative,  forward-thinking, 
hard-working  self-starter  to  help  us  grow  cir¬ 
culation.  Salary,  benefits,  bonus  structure. 
Great  outdoor  recreation  out  the  back  door. 
E-mail  cover  letter  and  resume  to 
daveperry@wyoming.com,  or  mail  to  Box 
370,  Rawlins,  WY  82301. 

MID-ATLANTIC  major  metro  newspaper  is 
looking  for  additional  door-crew  and  kiosk 
sales  support.  Only  aggressive,  self-mo¬ 
tivated  contractors  need  apply.  Market 
tests  preferred.  Call  (215)  854-2609. 

www.edltorandpublisher.com 


CIRCULATION 


HIRING?  LOOKING  TO  GET  HIRED? 

Our  Circulation  recruitment  service  is  the 
best  in  the  business!  Effective,  confidential. 
Work  with  trusted  professionals,  whether 
you’re  a  Publisher  searching  for  a 
circulation  executive  or  a  circulation  profes¬ 
sional  looking  for  that  next  career  step. 

Anderson,  Randles  &  Associates 
www.Anderson Randles.com 
For  more  information,  contact  Don 
Michel  at:  (319)  390-9288  or  at: 
donpmichel@msn.com 

HOME  DELIVERY  MANAGER 
Come  to  Colorado!  Person  for  person  our 
24,000-circulation  daily  has  the  best  staff  in 
the  state  and  the  awards  to  prove  it.  We 
have  a  challenging,  dynamic,  fun  place  to 
work  and  a  great  lifesWIe  to  go  with  it.  We 
just  don’t  have  you.  We’re  very  sorry  to 
lose  our  home  delivery  manager  to  a  new 
career  move,  but  now  need  to  hire  the  very 
best  we  can  find  to  fill  the  position.  Good 
pay  and  benefits,  wonderful  opportunity  to 
be  part  of  a  very  good  company.  Come  to  a 
great  place  to  learn,  grow  and  build  a  career. 
Send  resume  and  references  to:  Brenda 
Haines  c/o  the  Greeley  Tribune,  P.O. 
Box  1690,  Greeley,  CO  80632  E-mail: 
michellef@greeleytrib.com 

SINGLE  COPY  SALES  MANAGER 
The  Lincoln  Journal  Star  in  Lincoln, 
Nebraska  seeks  a  dynamic  candidate  to 
join  our  circulation  team.  This  position  is  a 
direct  report  to  the  Circulation  Manager. 

The  ideal  candidate  must  have  strong  man¬ 
agement  and  leadership  capabilities  with 
demonstrated  success  in  identifying  and  de¬ 
veloping  successful  single-copy  growth 
strategies,  as  well  as  the  ability  to  establish 
and  meet  sales  goals,  and  identify,  recruit 
and  tram  top  performers.  Duties  include 
the  development  of  promotional  concepts 
to  increase  single  copy  sales,  overseeing 
distribution  and  funding  of  our  Newspapers 
in  Education  program,  supervision  of  four 
employees  and  independent  distributors  in 
surrounding  counties  and  working  with  city 
retail  accounts  to  obtain  maximum  level  of 
sales. 

The  ideal  candidate  must  possess  mathe¬ 
matical  and  interpersonal  skills  and  have 
strong  written  and  oral  communication  skills 
to  communicate  effectively  with  retailers 
and  distributors.  Valid  driver’s  license,  de¬ 
pendable  automobile  and  automobile  insur¬ 
ance  are  required. 

In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team.  Please  submit  your  resume  or  appli¬ 
cation  to:  Lincoln  Journal  Star,  Human  Re¬ 
sources,  926  P  Street,  Lincoln,  NE  68508. 


EDITORLAI. 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

COUNTY  SEAT  daily  newspaper  in  Green¬ 
ville,  OH,  searching  for  a  Managing  Editor. 
We  have  a  solid  staff  but  need  a  leader.  If 
you’re  ready  to  challenge,  teach  and  motivate 
without  upsetting  the  app'e  cart,  send 
resume  with  minimum  salary  requirements, 
to:  Rodd  Hale,  Publisher,  Daily  Advocate, 
P.O,  Box  22C,  Greenville,  OH  45331. 


EDITORIAL 


ASSISTANT  ASSIGNMENT  EDITOR 
The  Herald  News,  a  38,500-circulation  daily 
in  northeastern  New  Jersey,  just  25  minutes 
from  Times  Square,  is  looking  for 
journalists  committed  to  excellence  and  en¬ 
terprise  for  our  expanding  staff  as  we 
create  a  new  newspaper  for  our  vibrant, 
multicultural  community.  We  immediately 
need  an  assistant  assignment  editor  to  help 
lead  our  city  desk  reporters  in  creating  the 
daily  and  enterprise  report.  We  seek  a 
skeptical  editor  with  great  energy  and  en¬ 
thusiasm  and  a  proven  record  of  effective 
newsroom  teamwork.  Required:  one  year  of 
editing  or  comparable  reporting  back¬ 
ground.  Competitive  salaries,  excellent  ben¬ 
efits.  Send  resume,  references,  salary  history 
and  samples  to: 

Stephen  McCarthy 
Managing  Editor/Assignment 
mccarthys@northjersey.com 
Herald  News 

P.O.  Box  471, 1  Garret  Mountain  Plaza 
West  Paterson.  NJ  07424 


ASSISTANT  CITY  EDITOR 
Think  you  know  how  to  help  reporters  grow, 
how  to  lead  them,  how  to  make  our  paper 
essential  reading?  Then  let’s  hear  your 
ideas.  The  Post-Bulletin,  a  growing, 
43,000-circulation  daily  in  Rochester,  MN, 
has  an  opening  for  an  aggressive  ACE  with 
first-class  word  skills,  a  passion  for  newspa- 
pering  and  the  personal  qualities  to  lead 
and  inspire  the  reporting  team.  For  details, 
contact  Lynne  Miller,  human  resources  di¬ 
rector,  Post-Bulletin  Company,  L.L.C.,  P  0 
Box  6118,  Rochester,  MN  55903,  phone: 
507.285.7603,  or  E-mail : 

lmiller@postbulletin.com 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
The  Daytona  Beach  News-Journal  seeks  an 
assistant  managing  editor  to  oversee  a 
team  of  seven  reporters  covering  city  and 
county  governments,  school  board  and  the 
state  capital.  The  ideal  candidate  will  have  a 
solid  government  reporting  background, 
strong  editing  skills  and  a  proven  record  as 
a  newsroom  leader  who  can  motivate  expe¬ 
rienced  reporters  and  help  them  improve. 
We  want  coverage  that  reaches  beyond 
meetings  and  presents  government  news  in 
compelling  stories  that  readers  can’t 
Ignore.  Mail  or  E-mail  a  cover  letter,  resume 
with  references  and  clips  to:  Don  Lindley, 
executive  editor,  Daytona  Beach  News- 
Journal,  P.O.  Box  2831,  Daytona  Beach,  EL 
3212a2831.  E-mail: 

don.lindley@news-jrnl.com 

ASSISTANT  METRO  EDITOR 
The  Montgomery  Advertiser,  a  55,000- 
circulation  Gannett  daily,  seeks  an  assistant 
metro  editor  who  can  help  an  excellent 
news  staff  balance  hardnosed  daily 
reporting  with  deep  community  enterprise. 
The  right  person  will  have  a  strong  detail 
orientation  to  help  our  city  desk  run 
smoothly,  a  collaborative  work  ethic,  and 
proven  ability  to  create  excellent  journalism. 
Montgomery  is  a  fascinating  state  capital 
where  the  cradle  of  the  Confederacy  meets 
the  cradle  of  the  civil  rights  movement. 
Send  letter,  resume  and  clips  to  David 
Risser,  Managing  Editor,  Montgomery  Ad¬ 
vertiser,  200  Washington  Avenue,  Mont¬ 
gomery,  AL  36104. 

JEWISH  WEEKLY  in  Zone  2  seeks  experienced 
reporter/feature  writer.  Fax  responses  to 
Sam  at  (518)  459-5289. 


ADMINISTRATIVE 


ADMINISTRATIVE 


MEDIATT 

MANAGEMENTXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Marketing  Research  .Manager  -  Daity  newspaper 
(ciaulation  S(),(KX)  to  1(K),()(K))  in  East  needs  experienced 
newspaper  research  manager:  compensation  in  the 
SSS.tMK)  to  S6S,(KX)  range. 

■  .Assistant  Classined  Director  -  Daily  newspaper  in 
Northwest  (SO.(KK)  to  KKl.tXK)  circulation)  seeks  strong 
»2:  sales-driven;  exceptional  company  and  environment. 

■  .Advertising  Director  -  Daily  newspaper  in  central 
.Midwest  (circulation  2(),0(X)  to  -tO.iXX))  is  in  need  of  an 
experienced,  creative  sales  leader;  veteran  staff  of  20  to 
26  retail  and  classified  employ  ees;  nice  community  ;  com¬ 
pensation  in  the  S'O.iXX)  to  $80, (XX)  range. 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1(>05  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  6(X)67 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.660'’ 
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-HELP  WANTED- 


EDITORIAI, 

EDITORIAL 

EDITORIAL 

EDITORIAI, 

BUSINESS  EDITOR 

Wanted:  Sawy  business  journalist  with  a 
passion  for  golf.  Golfweek,  the  Orlando- 
based  national  leader  for  golf  news,  needs 
versatile,  highly  organized  and  energetic 
No.  2  person  on  business  staff  to  help  man¬ 
age  our  comprehensive,  "must-read"  cover¬ 
age  of  golf  industry.  Responsibilities 
include:  first  edit  of  weekly  copy  and  daily 
E-mail  bulletins;  weekly  section  layout;  coor¬ 
dination  of  weekly  electronic  news  report 
for  golf  retailers;  assignments;  special  proj¬ 
ect  management.  Fast-paced  position  re¬ 
quires  minimum  5  years  editing  experience 
on  newspaper  business  desk.  Knowledge  of 
QuarkXPress  layout  preferred.  Competitive 
salary,  benefits;  EOE.  Reply  to  Gene 
Yasuda,  Business  Editor,  Golfweek,  1500 
Park  Center  Drive,  Orlando,  FL  32835. 

Or  E-mail:  gyasuda@golfweek.com 

COPY  EDITOR:  Experienced  editor  needed 
to  fill  variety  of  essential  roles  -  primarily 
backup  wire  editor  -  on  hard-charging,  veter¬ 
an-loaded  desk.  Applicants  must  have  daily 
experience  in  selecting  stories  and  art  and 
designing  pages  as  well  as  in  crunching 
copy.  We  are  switching  to  morning  publication 
and  must  fill  this  important  job  soon. 
Send  cover  letter,  resume  and  work  samples 
to:  Bert  Gault,  Assistant  Managing  Editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY 
13601.  No  phone  calls. 

COPY  EDITORS 

The  Boston  Herald  is  looking  for  experienced 
copy  editor/paginators  to  work  on 
the  paper’s  news  copy/design  desk.  Candi¬ 
dates  should  have  sound  news  judgment, 
exceptional  editing  skills  and  a  flair  for  writing 
strong,  accurate  headlines.  Layout  and 
design  experience  mandatory.  Atex  and 
QuarkXPress  skills  a  plus.  Candidates 
should  have  at  least  three  years  experience 
on  the  desk  of  a  mid-sized  daily  newspaper 
and  be  comfortable  working  under  nightly 
deadline  pressure.  Send  resume  and  work 
samples  to: 

Andrew  Tomolonis,  Deputy  Managing  Editor 

Boston  Herald 

P.O.  Box  2096,  Boston,  MA  02106-2096 
REPORTERS 

Bloomberg  News  in  Switzerland  Is  looking 
for  top  reporters  to  cover  banking  in  one  of 
the  world’s  biggest  markets.  Candidates 
should  be  able  to  set  the  agenda  in  coverage 
of  investment  banking,  private  banking 
and  insurance.  Excellent  writing  skills  are  as 
important  as  being  able  to  beat  the  compe¬ 
tition.  A  working  knowledge  of  German  is 
required.  Please  send  a  resume  and  clips 
to  Bureau  Chief  Parris  Kellermann  at: 
pkellermann@bloomberg.net 


MANAGING  EDITOR 

Malibu-based  publishing  company  seeks 
Managing  Editor  for  monthly  high-tech  interi¬ 
ors  magazine.  Ideal  candidate  will  be  familiar 
with  all  editorial  operations  including 
copy  editing,  design,  organizing  layouts, 
production  and  trafficking.  Requires  5  years 
minimum  magazine  publishing  experience, 
interior  design  background,  familiarity  with 
design  community,  exceptional  writ¬ 
ing/editing  skills,  strong  understanding  of 
publishing  software,  keen  visual  skills.  Ben¬ 
efits:  health,  dental,  life,  disability,  401(k). 
Send  resume  with  salary  history  to: 
Vanessa  Fields,  CurtoCo  Robb  Media, 
29160  Heathercliff  Road,  Suite  200, 
Malibu,  CA  90265;  FAX:  (310)  589-7701. 
E-mail:hr@curtco.com 

NO  PUFF  ALLOWED 

Sure,  we  have  fun  in  features,  but  we  believe 
that  memorable  stories  arise  from 
great  reporting,  not  just  dazzling  writing. 
We’re  looking  for  a  journalist  who  shares 
that  belief  and  has  the  clips  to  prove  it. 
Someone  who  wants  to  tell  stories  with  im¬ 
pact.  Someone  with  at  least  three  years  ex¬ 
perience  that  includes  news  reporting.  We 
have  great  expectations  -  moving  narratives, 
edgy  dailies,  rich  profiles  -  for  this  features 
reporting  job.  If  you  want  it,  send  your  10 
best  clips  and  5  story  ideas  along  with  a  re¬ 
sume  that  includes  references  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

We’re  a  McClatchy-owned,  170,000  daily 
paper  in  a  great  place  to  live.  We  value  di¬ 
versity;  Spanish-language  skills  are  a  plus. 

REPORTER 

VNU  a  leading  business-to-business  informa¬ 
tion  company  has  a  great  career 
opportunity  for  a  Reporter  to  join  one  of  its 
top  weekly  publications.  Responsibilities  will 
include  covering  the  television  station  busi¬ 
ness,  writing  features  and  updating  website 
daily.  Ideal  candidate  will  have  at  least  2 
years  of  reporting  experience  plus  a  degree 
in  Journalism  or  related  field.  Must  be  able 
to  write  under  tight  deadlines;  knowledge  of 
the  television  business  is  a  plus. 

Send  resume  with  cover  letter  indicating 
salary  requirements  to: 

VNU  Business  Publications 
HR  Department  -  EJ 

770  Broadway,  7th  Floor,  NY,  NY  10003 
jobs@vnubusinesspublicationsusa.com 
Fax:  (646)  654-5362 


required.  Please  send  a  resume  and  clips  :  SENIOR  EDITOR 

to  Bureau  Chief  Parris  Kellermann  at:  UT  Southwestern  Medical  Center  seeks  ex- 

pkellermann@bloomberg.net  perienced  copy  editor  in  our  fast-paced 

News  and  Publications  office. 

REPORTER  Candidates  must  have  a  bachelor’s  degree 

The  Keene  Sentinel,  award-winning  NH  daily,  '  in  Journalism,  English  or  related  field,  and 
seeks  reporter  for  an  enterprising  news-  !  at  least  four  years  of  experience.  Must 
room.  Skilled  editors  will  help  manage  your  j  demonstrate  grammar  and  editing  skills, 
career.  Hot  items:  politics,  environment,  ]  creativity  and  initiative.  Desktop  publishing 
economics,  education,  social  change  and  experience  a  plus.  Excellent  benefits,  corn- 
crime.  A  fun  job  for  a  curious  mind,  and  a  petitive  salary. 

vibrant  place  to  live.  Contact  Mary  Allen  at:  Send  resume,  five  samples  of  your  work  to 

mea@keenesentinel.com  illustrate  versatility,  and  cover  letter  to 

-  Philip  Schoch,  Director,  News  and  Publica- 

EDITOR/WRITER:  Nationwide  youth  soccer  !  tions.  5323  Harry  Hines  Blvd.,  Dallas, 
magazine  seeks  creative  Editor/Writer.  De-  I  TX  75390-9060  (Fax:  214-648-9119)  or 
gree  and  three  years  experience  required.  |  E-mail  to  philip.schoch@utsouthwestern.edu 
Photography  skills  a  plus.  Near  LAX.  Send  i  UT  Southwestern  is  an  Equal 

resume  and  clips  to:  soccernow@ayso.org  :  Opportunity/Affirmative  Action  Employer 
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THE  SEAHLE  TIMES: 

REPORTERS,  INVESTIGATIVE  AND  INTERN 
OPENINGS 

The  Seattle  Times  has  openings  for  report¬ 
ers,  suburban  reporters,  investigative  re¬ 
porters,  a  CAR  researcher  and  three-year 
intern  reporters. 

We  seek  aggressive  reporters  who  can 
break  news  in  a  competitive  market  and 
whose  work  is  smart  and  well-executed. 
Their  writing  should  be  clean,  clear  and  cre¬ 
ative;  their  reporting  strong,  accurate  and 
thorough.  Reporters  in  our  main  office 
should  have  five  years  of  metro-daily  experi¬ 
ence;  suburban  reporters,  three  years  at  a 
metro.  Interns  in  the  three-year  program 
should  have  several  summer  internships  at 
a  metro  or  a  couple  of  years  at  a  small 
daily.  In  addition,  we  are  looking  for  three 
“spotlight"  reporters  with  sharp 
investigative  skills  to  team  with  other 
newsroom  staff  for  swift  turns  on  emerging 
news  stories.  The  computer-assisted  repor¬ 
ting  researcher  will  provide  help  with 
databases  to  enable  us  to  tell  important 
stories  that  can’t  be  told  otherwise. 

We’re  looking  for  highly  productive  journalists 
who  are  skilled  at  their  craft  and  eager 
to  improve.  They  will  join  a  diverse  news 
staff  at  a  family-owned,  Pulitzer  Prize-winning 
newspaper  that  is  dedicated  to  serving 
the  community  through  quality  journalism. 

To  apply,  send  cover  letter,  resume  and 
clips  to  Patricia  Foote,  Assistant  Managing 
Editor/Hiring  and  Staff  Development,  The 
Seattle  Times,  P.O.  Box  70,  Seattle,  WA 
98111. 

newsjobs@seattletimes.com 
SPACE  TEAM  LEADER 

FLORIDA  TODAY,  a  Gannett  daily  newspaper 
with  90,000  circulation  on  the  Space 
Coast,  seeks  an  expert  reporter  with 
editing  skills  to  lead  a  four-person  space 
and  science  team.  We’re  looking  for  a  jour¬ 
nalist  with  a  track  record  of  leadership  and 
investigative  work  who  can  help  maintain 
our  edge  as  the  nation’s  top  source  of 
space  news  from  NASA  and  beyond.  We  run 
a  multimedia  newsroom  and  expect  our 
space  team  leader  to  push  the  “franchise" 
beat  onto  the  Web  and  TV.  Aerospace  expe¬ 
rience  preferred,  but  not  required.  Will  con¬ 
sider  applicants  with  strong  experience  cov¬ 
ering  U.S.  government,  technology  or  sci¬ 
ence.  We  offer  competitive  pay,  great  bene¬ 
fits  and  a  strong  work  environment.  E-mail 
cover  letter,  resume  and  salary  requirements 
to  mreed@brevard.gannett.com. 

PAGE  DESIGNERS 

Experienced  journalists  wanted  for  page  de¬ 
sign  positions  on  30,000-circulation  Zone  5 
daily.  Experience  with  Photoshop,  QuarkX¬ 
Press  preferred.  Good  pay,  benefits.  Send 
resume,  work  samples  to: 

Box  2687,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Fir.,  NY,  NY  10003 

REPORTER  WANTED 

The  Daily  Iberian,  an  award-winning  newspa¬ 
per  in  the  heart  of  Cajun  Country,  is  looking 
for  a  go-getting  reporter.  The  emphasis  is 
on  business  news,  but  there  is  also 
flexibility  and  variety.  We  value  diversity  and 
pay  would  be  based  on  experience.  New 
Iberia  is  a  wonderful  place.  Reply  to  Scott 
Turick,  ME,  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA.  70562,  or  E-mail  to: 
iberianedit@bellsouth.net 


STAFF  WRITER 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
EXECUTIVE  EDITOR 

Now  available,  top  editorial  position  at  The 
Daily  Herald  in  Provo,  Utah.  Please  visit  our 
website:  www.harktheherald.com  for  more 
information. 

INFORMATION  SYSTEMS 

PUBLISHING  SYSTEMS 
DEVELOPMENT  &  SUPPORT 
The  Washington  Post  is  looking  for  experi¬ 
enced  publishing  systems  professionals  to 
join  its  Prepress  Systems  team.  Candidates 
must  have  3-i-  years  of  development  and 
support  experience;  including  workflow 
analysis;  pagination  (CCD,  Postscript  trou¬ 
bleshooting,  digital  imaging,  proofing,  ad 
delivery  systems,  RIPs  and  page  transmis¬ 
sion  systems.  NTAJNIX  proficiency  and  pro¬ 
gramming  experience  with  VB,  Perl,  and 
Java,  and  a  Bachelor’s  degree  or  equivalent 
technical  training  in  a  related  field  are  also 
required.  Web  development  experience  is  a 
plus. 

The  Washington  Post  offers  competitive  sal¬ 
aries,  opportunities  for  training  and  an  ex¬ 
cellent  benefits  package  that  includes 
health/dental.  Life  and  disability  insurance, 
FSA/dependent  care,  tuition  reimburse¬ 
ment,  401(k)  matching  and  company-funded 
pension  plan. 

To  apply  send  your  resume  with  salary  re¬ 
quirements  to: 

The  Washington  Post 
1150  15th  Street,  NW 
Washington,  DC  20071 
Fax:  (202)  912-3677 
Attn:  HR/PSDS/JK 
E-mail:  seresumes@washpost.com 
We  are  committed  to  diversity  in  the 
workplace  and  promote  a  drug-free  work 
environment 


If  you  don’t  see  a 


CATEGORY  'THAT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


www.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 
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MAILROOM 


ST  PAUL  PIONEER  PRESS 
ASSISTANT  MANAGER 
PACKAGING  DEPARTMENT 
The  St.  Paul  Pioneer  Press  is  seeking  an  ex¬ 
perienced  individual  to  assist  with  managing 
the  Packaging  Department.  This  individual 
will  be  responsible  for  leading  a  team  who 
insert  local  sections  and  pre  printed  material 
into  the  daily  and  Sunday  newspapers. 
This  includes  selection,  training,  and  sched¬ 
uling  employees;  ensuring  safety  and  diver¬ 
sity  standards;  selecting  vendors;  scheduling 
equipment  maintenance  and  repairs; 
and  monitoring  quality  in  the  mailroom. 
Ideally,  the  successful  candidate  will  have  5 
years  newspaper  packing  and  significant  su¬ 
pervisory  experience.  The  successful  can¬ 
didate  must  be  able  to  exhibit  outstanding 
management  skills,  including  problem  reso¬ 
lution,  team  leadership,  organization,  and 
communication.  Experience  with  mechanical 
insertion  equipment  is  a  plus.  A  BS  degree 
and  bi-lingual  capability  in  Spanish  or 
Hmong  is  preferred. 

To  apply,  please  send  your  resume  to: 
Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Fax  (651)228  5197 
E-mail;  resumes@pioneerpress.com 


MARKETING 


MARKETING  DIRECTOR 
The  Washington  Times  is  seeking  a  proven 
leader  to  head  our  award-winning  Marketing 
Department  and  coordinate  strategies  to 
drive  advertising,  circulation  and  readership 
in  the  nation’s  capital.  The  individual  selected 
should  have  an  appropriate  education 
and  a  marketing  background  that  includes: 
demonstrated  creative  abilities  and  experi¬ 
ence  regarding  media,  promotions,  event 
planning  and  special  projects;  research 
skills;  involvement  in  community  relations; 
and  skill  and  discernment  in  graphic  arts  se¬ 
lection.  He  or  she  will  head  a  talented  team 
that  includes  graphic  artists,  researchers, 
and  promotions  and  creative  coordinators. 
Qualified  candidates  should  send  resumes 
to: 

Richard  Amberg,  General  Manager 
The  Washington  Times 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
Or  apply  online  at: 
gm@washingtontimes,com 
Or  Fax:  (202)  526-8826 


PRESSROOM 


NORTHWEST  TENNESSEE  Commercial 
printer  looking  for  PRESSMEN.  4  HI,  GOSS, 
or  compatible.  Experience  a  must.  Please 
send  resume  to: 

P.O.  Box  430PM,  Union  City,  TN  38281 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


-HELPWANTED- 


PRESSROOM 


PRODUCTION/TECH  PRODUCTION/TECH 


LIVE  AND  WORK  IN  EUROPE 
The  European  Stars  and  Stripes,  an  American 
newspaper,  is  recruiting  for  an  Assistant  Print 
Plant  Manager  in  Germany.  We 
produce  32-68  tab  pages  daily  with  over 
32,000  in  circulation  plus  7  weekly  special 
sections.  We  are  looking  for  someone  with 
at  least  5  years  experience  printing 
process  color  to  help  lead  and  train  both 
our  English  and  German  speaking  crews. 
Preferred  candidate  will  possess  knowledge 
of  the  Web  “Atlas"  press,  and  experience 
supervising  a  US  based  daily  newspaper. 
This  position  carries  a  three  year  commit¬ 
ment  to  live  in  Europe,  an  excellent  benefits 
package,  supplementary  pay  allowances, 
401(k)  plan,  and  paid  relocation.  Base 
salary  commensurate  with  experience  start¬ 
ing  at  $34,000.  Send  resume  to  the 
attention  of  announcement  number 
NAF-SS-99-014.  Position  open  to  US  citizen 
applicants  until  filled. 

NAF  Personnel  Office 
European  Stars  and  Stripes 
Unit  29480  APO,AE  09211 
Or  E-mail  to:  jobs@mail.estripes.osd.mil 
Call:  1  (800)9334219 
ES&S  is  an  equal  opportunity  employer 


PRODUCTION/TECH 

IT/PRODUCTION  DIRECTOR 
IT/Production  Director  for  the  Santa  Fe  New 
Mexican.  Candidate  will  need  to  know  sys¬ 
tems,  pre-press,  press,  mailroom  and  com¬ 
mercial  work.  Family  owned  and  operated, 
circulation  25,128  daily,  27,135  Sunday 
ABC.  Help  plan,  build  new  production 
facility,  take  us  to  full  pagination,  computer 
to  plate  while  still  providing  excellent  color 
and  reproduction  work  on  our  9  unit  Goss 
urbanite.  Live  in  capital  city,  cultural  center, 
skiing  and  good  climate.  Send  resume  to: 
Ty  Ransdell,  General  Manager.  E-mail: 
transdell@sfnewmexican.com 

OPERATIONS  DIRECTOR  (SE  region) 
127,000  circulation  paper  seeks  a 
hands-on  operations  director  to  oversee 
production  at  mulltiple  facilities  and  transition 
to  a  common  production  facility.  This  is 
a  pivotal  role  that  requires  metro 
production  experience,  good  organization 
and  follow-through.  Strong  leadership  and 
communication  skills  are  vital.  Past  project 
experience  In  major  facility  expansion  and 
equipment  installation  is  desired.  Send  replies 
to  Box  2702,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Floor,  New  York, 
NY  10003. 


PRODUCT  MANAGEMENT 


DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  with  in  ex¬ 
cess  of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


NEWSPAPER  PRODUCTION  MANAGEMENT: 
ASSISTANT  PLANT  MANAGER 

Assistant  Plant  Manager  positions  are  open  at  The  New  York  Times  printing  facility 
located  in  College  Point,  Queens.  These  are  key,  senior  positions  in  a  state- 
of-the-art  500,000  square  foot  facility  employing  over  500  people.  An  extremely 
challenging  scope  of  work  encompasses  planning  -  from  short  term  “plans  of  the 
day."  to  more  global  strategies  aimed  at  continuous  improvement  --  employee  devel¬ 
opment,  cost  saving  efficiencies  and  breakout  performance. 

Production  of  the  Daily  and  Sunday  New  York  Times  involves  both  day  and  night 
operations.  The  Assistant  Plant  Manager  is  the  single  point  of  responsibility  in  all 
matters  related  to  the  production  run. 

RESPONSIBILITIES  AND  KEY  AREAS  OF  ACCOUNTABILITY: 

•  Planning  and  execution  of  individual  production  runs. 

•  Coordination  of  people  and  equipment  from  plate  room  and  paper  handling  through 
pressroom,  mailroom  and  packaging/delivery  in  a  closely  linked,  tightly  time-constr¬ 
ained  process. 

•  Analysis  of  post-production  statistical  data  for  continuous  process  improvement. 

•  As  management's  representative  on  the  production  floor,  foster  an  environment  that 
is  inclusive  -  open  to  discussion  and  suggestion.  Champion  creative  efforts  to  improve 
the  process,  and  the  quality  of  our  newspaper,  while  reducing  cost  and 
waste. 

•  Provide  input  to  senior  management  for  long-term  objectives  and  goals,  and  develop 
strategies  for  attaining  them. 

EXPERIENCE: 

•  Newspaper  production  or  manufacturing  experience  necessary. 

•  Previous  management  and  leadership  abilities  essential. 

•  Analytical  and  budgetary  experience  preferred. 

•  Undergraduate  degree  and/or  extensive  business  experience  required. 

•  Excellent  oral  and  written  communication  skills. 

The  New  York  Times  offers  a  competitive  salary  and  benefits  package. 

Interested  applicants  can  apply  on  our  web  site:  www.nytco.com 


We  regret  that  we  are  only  able  to  respond  to  those  candidates 
contacted  for  an  interview. 

No  phone  calls,  mailings,  E-mails,  or  agencies,  please.  EOE 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


It 's  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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-HELP  WANTEIL- 


SAI,ES 


SALES  &  MARKETING  DIRECTOR 
Reporting  directly  to  president  of  fami¬ 
ly-owned  40,000  plus  daily  newspaper  in 
Victoria,  Texas,  near  the  Gulf  Coast.  Develop 
overall  marketing  strategy  for  newspaper  as 
well  as  assisting  in  marketing  efforts 
for  ad  agency  and  printing  plant.  Strong 
management,  leadership  and  interpersonal 
skills  as  well  as  extensive  experience  in  ad¬ 
vertising  and  marketing.  Knowledge  of  com¬ 
puters  and  new  media  desired.  Competitive 
salary  and  great  benefits  package.  Send 
resume  in  word  format  detailing  employment 
history  and  salary  requirements  to: 
pswan^icad.com 

SALESPERSON 

Growing  prepress  and  internet  software 
provider  seeks  Energetic,  Self  Starting 
salespeople.  Candidates  shall  have  an 
m-depth  understanding  of  newspaper  opera¬ 
tions  and  be  comfortable  discussing  and 
demonstrating  software.  The  position  in¬ 
volves  travel  but  relocation  may  not  be  nec¬ 
essary.  Previous  sales  experience  is  not  a 
prerequisite.  Software  products  to  be  sold 
include  Editorial,  Advertising,  Circulation, 
Production  and  Internet  Solutions.  A  moder¬ 
ately  successful  person  in  the  position 
should  earn  in  excess  of  $100,000.  This 
position  reports  to  the  Vice  President  of 
Sales.  Send  cover  letter  and  resume  via 
E-mail  to  AnnDodds2002@aoLcom  or  call 
(877)  298-0227  for  more  information. 


-POSITIONS  WANTED- 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Eax  (631)  588-2735 


EDITORIAL 


NATIONAL  BEST  SELLING  SELE-HELP  AU¬ 
THOR  seeking  position  with  newspaper  or 
magazine  as  lifestyle  reporter  or  columnist. 
10  years  freelance  exp.  Bachelors  degree, 
master’s  in  12/02.  Dynamic  person,  featured 
often  in  TV/radio.  4th  book  premieres 
9/02.  Will  relocate  for  right  opportunity  in 
CA,  CO,  MD,  NC,  TX,  VA.  William: 

(254)  953-3488.  www.williamjuly.com 

THERE  ARE  EDITORS. 

AND  THERE  ARE  EDITORS. 

Erankly,  I’m  one  of  the  best  because  I  try 
harder  and  get  results.  I  can  make  your  paper 
sing,  dance,  report  the  news  reliably.  I 
can  package  it  well,  inspire  your  staff, 
come  up  with  new  products,  work  with  tight 
budgets,  bring  recognition  to  its  writers  and 
editors.  I  work  very  hard.  I’m  good  at  what  I 
do.  I’m  seeking  a  mid-sized  Northeast  daily 
that  needs  a  leader.  Send  replies  to  Box 
2691,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


PRODUCTION/TECH 

PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  15  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro¬ 
gressive  market  oriented  newspaper  organi¬ 
zation.  Contact  Steve:  (925)  736-8222 
smtomb@msn.com 


{continued from  page  5}  of  the  agency, 

the  school  newspaper  always  gets  a  cut. 
With  USA  Today,  they  don’t  get  anything. 

JOSHUA  R.  IVERSON 
GENERAL  MANAGER  AND  FOUNDER 
ezADit 
Boston 


HUSKEROOHNDDONTS 

As  A  STUDENT  ATTENDING  THE 
University  of  Nebraska,  I  enjoy 
reading  The  New  York  Times  as  part 
of  the  free  newspaper  program  on  campus. 
The  same  is  tnie  with  many  other  students 
who  liv  e  in  the  residence  halls  here  who 
also  have  access  to  freely  distributed 
copies  of  USA  Today  and  the  Lincoln 
(Neb.)  Journal  Star. 

Unfortunately,  as  editor  of  the  Daily 
Nebraskan,  the  university’s  independent 
student  new'spaper,  I  have  some  concerns. 
The  readership  program  is  carried  out  at 
the  expense  of  college  newspapers.  The  real 
threat  to  college  newspapers  comes  from 
the  transfer  of  advertising  and  subscription 
dollars  from  college  newspapers  to  local 
newspapers,  not  just  to  the  national 
newspapers,  as  stated  in  your  “Moating 
ivory  towers”  editorial. 

The  Daily  Nebraskan  depends  upon 
advertising  for  95%  of  its  budget.  During 
the  2001-02  academic  year  —  the  first  year 
of  the  free  readership  progTam  on  campus 
—  we’ve  noticed  a  loss  of  advertising  from 
department  stores  and  grocers  that  used  to 
advertise  in  our  newspaper  and  the  local 
commercial  newspaper,  but  now'  place  ads 
solely  in  the  local  commercial  newspaper. 
With  both  the  university  administration 
and  student  government  holding  the  purse 
strings  for  a  good  percentage  of  our  budget 
(both  are  primarv'  subjects  of  our  watchdog 
press),  the  Daily  Nebraskan  has  minimized 
its  reliance  on  student  tees  over  the  past  30 
years.  Then  the  commercial  press,  with  its 
substantial  financial  resources,  stepped  in 
to  absorb  the  student  fees  that  the  Daily 
Nebraskan  had  forgone. 

It  is  my  mission  to  provide  information 
for  and  about  the  campus  community  and 
to  provide  a  good  learning  environment  for 
my  student  staff.  Yet,  in  the  residence  halls 
here,  nine  times  more  circulation  money  is 
poured  into  the  commercial  newspapers 
than  our  student  newspaper.  Not  only  are 
the  commercial  papers  benefiting  with 
increased  circulation  revenue,  but,  more 
significantly,  they  are  using  those  higher 
circulation  numbers  to  siphon  off  advertis¬ 
ing  from  the  college  newspapers  nation¬ 


wide.  I  support  the  goals  of  the  readership 
program  but  not  the  harm  it  can  cause 
college  media.  As  the  readership  program 
stands,  commercial  papers  weaken  the 
college  press.  The  program  needs  to  be 
revamped  so  eveiyone  can  benefit. 

lEVA  M.  AUGSTUMS 
EDITOR 
Daily  Nebraskan 
Lincoln,  Neb. 

AIL  ABOUT  THE  BENJAMINS 

Evidently  your  editorial  board 
fell  for  the  same  line  of  simplistic 
logic  used  to  persuade  college 
administrators  that  campus  newspaper- 
distribution  programs  are  the  result  of 
pure  altruism  on  the  part  of  publishers 
[“Moating  ivory  towers”]. 

I  know  of  no  campuses  where  these 
papers  are  being  donated  —  free  of  charge 
—  to  the  school  to  encourage  readership. 
The  newspapers  want  to  count  these  papers 
as  paid  circulation,  and,  to  do  so,  payment 
must  be  received  in  some  form. 

Because  the  local  daily  newspaper  is 
bundled  with  USA  Today,  The  Wall  Street 
Journal,  or  The  New  York  Times,  the  local 
paper  is  able  to  assure  advertisers  that  they 
don’t  need  to  advertise  in  the  campus 
paper.  They  need  advertise  only  in  the  local 
paper  because  the  university  pays  to  make 
sure  every  student  gets  a  copy  of  that  paper. 

I’m  all  for  increasing  readership  of 
newspapers  among  college-age  students. 
And  campus  papers  aren’t  afraid  of 
competition.  Let’s  just  make  sure  that  all 
papers  —  national,  local,  and  campus  — 
compete  on  a  level  playing  field. 

JUDY  RIEDL 
GENERAL  MANAGER 
Oregon  Daily  Emerald 
Eugene,  Ore. 

OBBT.t'T’lON.S 

In  “Tangled  up  in  Blue" (March  25,  p.  29), 
E&P  should  have  reported  that,  according 
to  The  San  Diego  Union-Tribune,  “none  of 
the  copies  [containing a  certain  barnyard 
epithet]  lefi  the  building.  [They]  were 
isolated  and  destroyed,  and  the  press  run 
simply  extended  to  replace  them.” 

In  “The  new  chain  gang” (March  18,  p.  10), 
E&P  incorreetly  reported  that  American 
Con.solidated  Media  (ACM)  had  purchased 
a  daily  in  Ennis,  Texas.  In  fact,  the  towns 
only  daily,  the  Ennis  Daily  News,  was  not 
purchased  by  ACM  and  continues  to  be 
owned  by  Fackelman  Newspapers. 
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AMERICAS  EXTRA 

1  NATIVE  SON  SPyilNED 

‘El  Tiempo’  scion  Francisco  Santos’  surprise  run  for  Colombia’s 
vice  presidency  turns  his  newspaper  family  against  him 


BY  MARK  FITZGERALD 

CHICAGO 

N  1990,  AS  THE  YOUNG  EDITOR  OF  HIS 
family’s  newspaper,  El  Tiempo,  Fran¬ 
cisco  Santos  was  kidnapped  off  a  street 
in  Bogota,  Colombia,  by  Pablo  Escobar’s 
Medellin  cocaine  cartel  and  held  hostage 
for  eight  months.  When  he  was  at  last 
released,  “Pacho”  was  famous  and  his 
family  exultant. 

Santos  went 
back  to  running 
the  nation’s 
biggest  daily  with 
his  brothers  and 
cousins,  but,  in 
2000,  he  was 
once  more 
caught  up  in 
Colombia’s 
xicious  cycle  of 
violence:  He 
learned  the  left- 
wing  rebel  army 
known  as  the 
FARC  was  plan¬ 
ning  his  assassination.  He  fled  Colombia 
for  Spain,  where  he  became  assistant  to 
the  publisher  of  Madrid’s  El  Pais  and  sent 
a  column  to  Bogota  every  week. 

Less  than  two  weeks  ago,  Pacho  Santos, 
now  40,  returned  to  Colombia,  but  this 
time  there  was  no  w  arm  welcome  home 
from  his  family.  He  was  stripped  of  his 
job  and  column  —  and  barred  “for  life” 
from  working  dXEl  Tiempo  again. 

His  publishing  family  was  outraged  at 
his  decision  to  run  as  vice  president  on  a 
ticket  with  Alvaro  Uribe  Velez,  whose 
campaign  message  of  getting  tough  with 
the  FARC  has  propelled  him  to  front¬ 
runner  in  next  month’s  presidential  race. 

Pacho’s  choice  was  “disconcerting  and 
painful”  to  his  paper  and  family,  an  El 
Tiempo  editorial  complained:  “Painful, 
because  it  appears  his  mistaken  decision 
will  hurt  the  credibility  of  the  newspaper 
and  discredit  so  many  years  of  effort  to 
distance  this  daily  from  political  and 
partisan  connections,  and  to  be  clearly 


independent  of  public  and  private  power.” 

Pacho  is  not  the  first  Santos  to  be,  in 
effect,  excommunicated  from  the  paper. 
Ten  years  ago,  Juan  Manuel  Santos,  then 
its  managing  editor,  was  removed  perma¬ 
nently  when  he  became  a  minister  of 
foreign  trade.  In  his  first  comment  about 
Pacho’s  run,  El  Tiempo?,  current  co-direc¬ 
tor,  Enrique  Santos,  let  it  be  knowm  that 
Francisco  “w'as 
the  principal  crit¬ 
ic  in  the  family  of 
Juan  Manuel’s 
departure  for  a 
political  life.” 

Ironically, 
back  in  the 
1930s,  Eduardo 
Santos  took 
time  out  as  El 
Tiempo's  pub¬ 
lisher  to  serve  as 
Colombia’s 
president,  noted 
Russell  Crandall, 
an  expert  on  the 
country  at  Davidson  College  in  Davidson, 
N.C.  The  idea  of  separating  the  paper  and 
politics  emerged  during  the  drug  violence 
of  the  1980s,  Crandall  said. 

“What  the  family  fears  is  that  Pacho’s 
decision  will  reinforce  the  old  beliefs  of 
many  enemies  that  the  paper  is  tied  to  the 
oligarchy  and  the  land-holding  interests,” 
Crandall  said. 

During  the  1990s,  Pacho  Santos 
created  the  nonpartisan  “Pais  Libre” 
foundation  that  at  one  point  mobilized  10 
million  people  —  in  a  nation  of  36  million 
—  to  participate  in  a  mock  vote  against 
kidnapping.  Uribe  is  counting  on  those 
human-rights  credentials  to  soften  his 
own  image  as  a  friend  of  Colombia’s 
brutal  right-wing  paramilitaries. 

“I  don’t  believe  I’m  betraying  the 
legacy,”  Pacho  said  in  an  interview 
with  El  Tiempo.  “This  is  a  family  that’s 
always  lent  service  to  the  motherland. 

I’m  sure  my  father  is  looking  down  from 
above  —  smiling.”  11 


National  candidates  Francisco  “Pacho”  Santos  (left)  and 
Alvaro  Uribe  Velez  glad-handing  in  Bogota  on  March  20 


Cuba,  the  only  L^tin  American  nation 
currently  imprisoning  journalists  because 
of  their  professional  work,  threw  more 
independent  reporters 
into  the  slammer  in  the 
past  few  weeks.  Carlos 
Alberto  Dominguez  of 
the  press  agency  Cuba  Verdad  was 
arrested  Feb.  23  and  charged  with, 
among  other  offenses,  “refusing  to  obey 
instructions,”  the  World  Association  of 
Newspapers  reported.  Lexter  Tellez 
Castro,  head  of  the  Prensa  Libre  agency, 
and  Carlos  Brizuela  Yera,  of  the  Union  of 
Independent  Journalists  of  Camagiiey 
were  beaten  and  imprisoned  after  trying  to 
visit  Jesiis  Alvarez  Castillo,  a  Cuba  Press 
agency  correspondent  who  was  hospital¬ 
ized  after  an  earlier  police  beating  as  he 
tried  to  cover  a  human-rights  demonstra¬ 
tion,  the  New  York-based  Committee  to 
Protect  Journalists  reported. ...  Early  last 
month,  seven  Colombian 
journalists,  including 
reporter  Jairo  Lozano 
of  EJ  Tiempo  in  Bogota, 
were  mailed  “invitations”  to  their  own 
funerals  that  warned  them  to  leave  the 
country  and  were  signed  “Death 
Commando.”  ...  Dozens  of  suspended 
managers  and  workers  —  armed,  masked, 
and  accompanied  by  hired  police  — 
stormed  the  Mexico  City  offices  of  the 
Excelsior  newspaper  March  3.  The 
episode,  which  ended  with  42  arrests  but 
no  serious  injuries,  was  the  most  violent 
yet  in  the  continuing 
conflict  at  the  employee- 
owned  paper.  (See 
“Americas  Extra,”  Jan. 

7,  p.  16A). ...  Businessman  Eduardo 
Yanez,  briefly  jailed  for  comments  he 
made  about  the  Chilean  Supreme  Court 
on  a  TV  talk  show,  is  proving  even  more 
tenacious  than  Santiago’s  news  media  in 
working  to  repeal  the  remaining  desacato 
laws  that  prohibit  “insults”  against  certain 
government  institutions.  During  a  visit  to 
Washington  to  marshal  international 
support,  he  told  E&P,  “I  am  going  to  be 
the  last  Chilean  who  goes  to  jail  for  giving 
my  opinion.”  ...  Argentinean  media  lawyer 
Eduardo  A.  Bertont  was  named  the  new 
“special  rapporteur  on  freedom  of  expres¬ 
sion”  by  the  Inter- American  Commission 
for  Human  Rights.  —  Mark  Fitzgerald 
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AVAILABLE  NOW! 

THE  NEW  2002 
EDITOR&PUBLiSHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 


Relocation  info  includes  rankings  of  quality  of  life  data  including: 

•  Cosl  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2(107! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

I’l.l'S  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns.  Number  of  Households.  Income  per 
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Household  and  per  Capita. 

Principal  Industries.  Chain  Outlets.  Retail 
Outlets.  Location  of  Markets.  Newspapers 
Serving  the  .Market,  Retail  Sales  Data,  and  much,  much 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1,600  cities  and  all  3,141  US.  counties. 

PRICING 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA. 

_  DC.  FL.  IL.  MA.  MD.  NJ.  NY,  OH  and  TX  residents  please 

add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 
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Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspopers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedic  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicoted  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 

And  Part  3  is  o  phone  directory  of  all  the  major  players  in  both  doily  ond  non-doily  papers. 

Wont  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
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{continued from  page  16}  launch 

a  full-scale  assault  upon  the  local  paper. 

‘Nuts’ to  the  Monster? 

That’s  why  newspapers  would  be  “nuts” 
to  consider  partnering  with  Monster,  says 
David  D.  Hiller,  president  of  Tribune 
Interactive,  who  oversees  Tribune’s 
interactive  businesses  in  its  newspaper 
and  TV  markets  as  well  as  its  stake  with 
Knight  Ridder  in  CareerBuilder  Inc. 

“I  think  it’s  a  great  growth  strategy  for 
Monster  ...  and  a  lousy  defensive  move 
for  newspapers,”  Hiller  says.  “What  is 
somewhat  astounding  to  me  is  they  think 
they’re  going  to  get  newspapers  to  let 
them  in  their  own  back  yard.” 

If  newspapers  don’t  deal.  Monster 
would  have  to  take  the  costly  route  of 
hiring  its  own  local  sales  forces.  “Without 
newspapers,  it  probably  doesn’t  make 
sense  for  Monster  to  allocate  a  lot  of  capital 
in  those  markets,”  says  Mark  D.  Hender- 


'  son,  an  ABN  AMRO  analyst.  “Looking  at 
!  the  returns  of  capital  for  a  small  to  midsize 
market,  they’re  much  smaller  than  a 
!  Chicago  or  New  York  or  LjA” 

I  Apart  from  their  conflicting  business 
!  interests,  it’s  hard  to  see  newspapers’ 
and  Monster’s  cultures  coming  together. 
In  many  ways,  Jeff  Taylor,  41,  is  what 
most  newspapers  are  not:  brash, 

[  unconventional,  marketing-sawy. 

He  seems  an  unlikely  success, 

!  considering  his  beginnings.  A  University 
i  of  Massachusetts  dropout,  he  spent  a 
few  aimless  years,  making  money  by 
!  washing  dishes  and  as  a  disc  jockey. 
Eventually,  he  found  his  calling  while 
working  at  an  advertising  firm  in 
Needham,  Mass.  A  few  years  later,  he 
opened  his  own  recruitment  agency. 

In  1994,  he  founded  Monster  Board. 

I  (Through  a  spokeswoman,  Taylor 
declined  to  speak  with  for  this 
i  story  or  make  other  executives  available. 


citing  imminent  deals  with  newspapers.) 

Monster  might  have  ended  up  as  just 
another  dot-com  failure  h^ld  Andrew  J. 
McKelvey,  TMP  Worldwide  chairman 
and  CEO,  not  taken  a  gamble  and 
bought  it  in  1999.  Taylor  stayed  on  as 
CEO,  and,  with  TMP’s  backing,  poured 
money  into  promotions,  which  included 
TV  commercial  spots  during  the  past 
three  Super  Bowls  and  a  string  of  other 
memorable  TV  ads.  In  2001,  Taylor 
spent  a  whopping  $200  million  on 
marketing  —  during  a  year  when 
Monster  took  in  only  $535  million  in 
commissions  and  fees. 

Bringing  it  all  hack  home 

Today,  the  company  with  the  goofy 
name  and  ugly  mascot  is  the  biggest 
online  job  board,  with  15  million  resumes,  i 

Its  brand  awareness  is  remarkable,  says 
Greg  Harmon,  director  of  interactive  for  1 1 
Belden  Associates,  considering  “this  is  a 


The  Monster  in 

WHEN  The  Cincinnati  Enquirer  learned  late 
last  year  that  Monster.com  had  picked  its  city  as 
the  staging  area  for  its  push  into  the  hourly-job¬ 
posting  business,  it  didn’t  take  the  threat  lightly.  'Three  months 
later,  the  paper  went  live  with  its  own  online  job  service  for 
hourly  workers  —  a  fiill  week  before  Monster’s  March  25 
site  launch. 

The  Enquirer  did  it  using  technology  licensed  from 
the  Center  for  American  Jobs  (CAJ),  a  recruiting- 
system  company  that  hopes  to  become  news¬ 
papers’  answer  to  Monster.  CAJ  has  just  a 
handful  of  other  newspaper  clients,  including 
The  New  York  Times,  but  hopes  that  number 
will  grow  to  more  than  150  within  a  year  now 
that  Monster  has  made  its  plans  to  target 
blue-collar  job  seekers  well-known. 

CAJ  has  registered  about  600  domain 
names  that  combine  city  names  with  the 
“NowHiring”  suffix,  and  it  will  set  up  local  Web 
sites  for  newspapers  at  a  reduced  rate,  says  Jonathan 
D.  Ahlbrand,  CEO  and  president  of  the  private  Harper 
Woods,  Mich.-based  company.  “Monster  wants  to  roll  theirs 
out  in  100  markets  by  the  end  of  the  year,”  Ahlbrand  says.  “I 
want  to  be  ahead  of  that  curve  with  newspapers.” 

Unlike  Monster,  CAJ  isn’t  competing  vsdth  newspapers, 
Ahlbrand  says.  CAJ  makes  money  by  charging  newspapers 
setup  fees  and  other  fees  based  on  the  number  of  resumes 
generated  by  telephone  or  the  Web. 

Like  newspapers,  which  worry  that  Monster  is  gnawing 
away  at  their  most  profitable  revenue  source,  CAJ  has  reason 
to  have  ill  will  toward  Monster.  A  year  ago,  it  pitched  its 
technology  to  Monster,  only  to  see  that  company  develop  a 


your  back  yard 

similar  solution  on  its  own.  (Monster  declined  comment  for 
this  story.)  Both  systems  enable  hourly  job  seekers  without 
Web  access  or  resumes  to  apply  for  a  job  by  phone.  They  also 
package  and  sell  data  about  applicants  to  employers  based  on 
employer  specifications. 

Ahlbrand,  who  comes  from  a  technology-service  sales  back¬ 
ground,  helped  form  CAJ  in  1999.  The  company  started  out 
trying  to  form  an  online  job  board  with  newspap)ers, 
but,  after  the  Monster  local  ramp-up  began,  it 
realized  it  could  serve  newspapers  better  by 
licensing  its  technology  to  them. 

Now,  momentum  seems  to  be  gaining.  In 
a  month  or  so.  The  New  York  Times  plans  to 
implement  CAJ’s  service  that  lets  job  seek¬ 
ers  apply  by  phone  to  a  number  listed  on  a 
print  ad.  “It  allows  us  to  develop  the  non¬ 
exempt  area  of  the  work  force,  which  just 
happens  to  be  85%  of  the  work  force,” 
explains  Andy  Wright,  group  director  of  re¬ 
cruitment  for  the  Times. 

Ahlbrand  says  CAJ  is  talking  to  major  groups  such 
as  Enquirer  parent  Gannett  Co.  Inc.,  while  “significant  discus¬ 
sions”  are  under  way  with  CareerBuilder  Inc.  Barry  Lawrence, 
a  spokesman  for  CareerBuilder,  wouldn’t  confirm  that,  but 
says  the  company  is  planning  to  target  the  local  job  market 
hard  in  the  next  several  weeks,  through  the  launch  of  new  serv¬ 
ices  similar  to  those  offered  by  Monster  and  CAJ.  Career¬ 
Builder,  whose  presence  is  concentrated  in  big  cities,  also  is 
seeking  more  newspaper  partners  in  secondary  markets, 
Lawrence  says.  “We’ve  been  moving  in  that  direction,”  he  says, 
“and  Monster,  to  their  credit,  still  sees  value  in  what  we’re 
doing.”  —  Lucia  Moses 
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company  that  didn’t  exist  six  years  ago.” 

While  Taylor  is  used  to  ambivalence 
from  newspapers  —  after  all,  he  mocks 
their  products  as  dinosaurs  while 
threatening  their  business  —  he  now 
has  a  new  enticement  to  draw  them 
(however  reluctantly)  to  his  side. 

Newspapers  have  generally  viewed 
Monster  as  a  national  brand  that  com¬ 
petes  mainly  for  technology  and  executive 
job  listings,  while  print  retains  the  local 
markets,  where  most  hiring  is  done.  That 
position  may  be  outdated,  however.  With 
growth  in  his  executive-recruitment 
business  slowing,  Taylor  is  going  after 
local  help-wanted  ads,  specifically 
i  those  for  hourly  jobs.  “We  are  actually 

recruiting  in  300  local  markets,” 

Taylor  declared  in  December. 

The  timing  couldn’t  be  worse  for 
newspapers,  which  watched  their 
help-wanted  advertising  revenue 
sink  34.5%  last  year,  as  the  category 
shrank  to  13%  of  their  overall  ad- 
revenue  pie  in  2001  from  18%  in 
2000.  Papers  continue  to  lose  share 
of  recruitment  dollars  to  cheaper 
online  and  print  competitors. 

Meanwhile,  Monster  is  preparing 
to  pounce.  On  March  25,  the 
company  began  its  planned 
nationwide  rollout  with  the  launch 
of  TriState  JobMatch,  an  hourly- 
job-search  site  for  the  Cincinnati 
area.  Monster  recently  registered 
domain  names  containing  the  word 
“JobMatch”  in  at  least  200  cities 
and  plans  to  extend  the  Cincinnati 
model  to  at  least  100  second-tier  markets 
I  over  the  next  two  years,  according  to 

people  who  attended  the  SNA  presen¬ 
tation  (see  story,  p.  25). 

Based  on  the  Monster  model,  its 
Cincinnati  site  (http://www.tristatejob 
match.com)  lets  hourly  workers  fill  out 
applications  online  and  search  job  listings 
using  multiple  criteria,  while  employers 
can  customize  their  searches  for 
applicants  using  prescreening  tools. 

Critics  of  the  strategy  are  quick  to 
point  out  that  people  supposedly  don’t  go 
surfing  to  look  for  construction  and  secre¬ 
tary  jobs  because  they’re  less  likely  to  have 
computer  access,  and  newspapers  are  still 
the  strongest  local  job-search  source 
around.  “I  would  argue  they’re  going  to 
have  a  much  tougher  time  branding  those 
products  than  we  would,”  says  Barry 
Lawrence,  a  CareerBuilder  spokesman. 
“People  know  their  local  newspaper.” 

But  more  and  more  blue-collar  and 
other  hourly  workers  are  logging  on,  a 


reflection  of  the  Web’s  democratization. 
Nielsen//NetRatings  data  show  blue- 
collar  workers  were  among  the  fastest- 
growing  categories  of  Internet  users  from 
December  2000  to  December  2001  (see 
table,  p.  16).  According  to  Monster, 
administrative/support  services  is  its 
fiftb-most-visited  search  category.  U.S. 
Bureau  of  Labor  Statistics  data  suggest 
that  most  of  the  hiring  in  the  next  eight 
years  will  occur  in  hourly  occupations, 
another  reason  such  positions  are  a 
growth  area  online. 

As  for  local  awareness,  a  Belden 
Associates  survey  last  fall  showed 
Monster  as  a  strong  challenger  to 
newspapers.  Among  newspaper  Web 
site  visitors  in  seven  markets  ranging  in 


size  from  Waco,  Texas,  to  Atlanta, 

32%  viewed  Monster  as  excellent  or 
good,  37%  felt  the  local  paper’s  online 
classifieds  were  excellent  or  good,  and 
41%  described  the  local  paper’s  print 
classifieds  that  way. 

Feeding  the  Monster 

If  Taylor  is  passionate  about  going 
local,  that’s  because  Monster’s  future  may 
depend  on  it.  TMP,  which  makes  most  of 
its  money  from  company  commissions 
and  fees  for  services,  has  suffered  over  the 
past  year  as  companies  have  quit  hiring. 
Citing  an  uncertain  outlook,  TMP  low¬ 
ered  its  2002  earnings  estimate  in  Feb¬ 
ruary,  causing  its  share  price  to  tumble. 

Consolidation  among  online  job 
boards,  while  feeding  Monster,  also  has 
strengthened  its  competitors.  Players 
such  as  CareerMosaic  had  already  been 
digested  by  the  time  CareerBuilder 
swallowed  Headhunter.net  and  Yahoo! 
gobbled  up  Hotlobs.  Meanwhile,  more 


1  employers  are  skirting  the  middleman 
altogether  and  posting  job  openings  on 
their  own  sites.  Twenty  major  employers, 
including  IBM  and  Intel  Corp.  — 
j  complaining  about  the  cost  of  advertising 
their  openings  online  —  launched  a 
cooperative  job  site  (http://www.direct 
employers.com)  in  February. 

I  Dresdner  Kleinwort  Wasserstein 
analyst  Edward  J.  Atorino  joined  others 
1  in  downgrading  TMP’s  stock  rating  the 
same  month,  and  now  says,  “I  think  life’s 
going  to  be  a  little  tougher  for  Monster 
going  forward.” 

Risk  and  reward 

Even  if  Monster’s  strategy  is  risky,  that 
I  doesn’t  mean  newspapers  should  dismiss 
its  plans  to  compete  locally. 

While  papers  have  big  local 
audiences  through  their  print  prod¬ 
ucts,  Monster  has  developed  strong 
local  awareness  in  a  short  time. 
Newspapers  are  starting  to  catch  up, 
but  in  many  cases  they  don’t  match 
Monster’s  rich  job-search  and 
employee-match  services.  In  service 
to  employers  and  promotions,  they 
frequently  get  low  marks. 

“Newspapers  are  always  too 
slow  to  really  tell  their  stoiy,  and, 
in  many  markets,  they  don’t 
develop ...  sustainable  relations 
with  agencies  and  employers,”  says 
Miles  E.  Groves,  chief  economist  for 
the  Bethesda,  Md.-based  Barry 
Group  and  a  newspaper  strategy 
consultant. 

The  Web  isn’t  the  only  threat  to  the 
category,  though.  In  making  their  help- 
wanted  advertising  the  high-profit-margin 
business  that  it  is,  papers  have  opened  the 
door  to  niche  print  and  online  competitors. 

“Newspapers,  with  their  price  increas¬ 
es,  have  rated  themselves  out  of  part  of 
that  business,”  says  Charles  S.  Diederich, 

I  director  of  recruitment  advertising  for  the 
Newspaper  Association  of  America,  who 
hopes  Monster’s  moves  will  serve  as  a 
catalyst  to  get  newspapers  to  revive  the 
category.  “If  we  became  too  expensive  ... 
we  need  to  create  new  products  or 
rejigger  our  product.” 

Admitting  they  consider  Monster 
serious  competition  may  be  a  bitter  pill 
for  newspapers,  but  Belden’s  Harmon 
says  it’s  a  mistake  to  underestimate  the 
threat.  ‘These  guys  are  smart,  well- 
funded,  and  determined,”  he  warns, 

“and  if  you  say  they’re  going  to  fail  just 
because  you’ve  been  there  for  the  past 
120  years  is  vastly  negligent.”  11 
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Canadian  newspaper  group  outsources  most  of  its  presswork 

BY  JIM  ROSENBERG 

The  Power  Corp.  of  Canada  subsidiary  that 
acquired  UniMedia  in  January  of  last  year  and  soon 
sold  off  its  14  weekly  newspapers  has  now  sold  the 
printing  operations  of  three  of  its  seven  French- 
language  dailies  to  the  weeklies’  buyer,  which  also 
has  agreed  to  build  a  production  plant  for  the  company’s  largest 
daily,  its  Montreal  flagship. 

Last  month.  Transcontinental  Group,  Canada’s  second-largest 
printer,  signed  a  15-year  agreement  to  buy  and  handle  the  printing 
operations  of  Gesca  Ltd.’s  Le  Soleil,  Quebec  City  (Goss  Metroliner, 

Heidelberg  sheetfed,  Royal  Zenith  newspapers  only.  Though  Chicoutimi’s 

miniweb),  Le  Droit,  Ottawa  (Creusot  single-wide,  two-around  Urbanite  may  be 


Loire  color  offset),  and 
Le  Nouvelliste,  Trois- 
Rivieres  (double-wide 
Harris  offset). 

Revenue  from  the 
agreement  to  print 
the  three  papers, 
according  to 
T  ranscontinental, 
will  amount  to  about 
$32  million. 

Gesca  will  keep 
offset  plants  that  print 
Sherbrooke’s  La 
Tribune  and  Granby’s 
La  Voix  de  I’Est  on  a 
Goss  Cosmo  and 
Chicoutimi’s  Le 
Quotidien  and 
Progres-Dimanche 
on  a  Goss  Urbanite. 

Gesca  Communica¬ 
tions  Vice  President 
Caroline  Jamet  said  , 

the  Sherbrooke  plant  j 

was  of  no  interest  to 
Transcontinental  because 
the  press  there  is  for 


c:> 


m 


IXS  KIlRVOVtl'tS  INQUlffS 
Fenwiures  -  -  --  -  ^ 

contestMs 
dfUQTR  ;  OUCBfC 


B^ncour 

MMirrait 


more  versatile,  Jamet  said 
the  commercial  printer 
“was  not  interested  in 
buying”  because  it  has 
no  business  in  that 
geographic  area. 

A  separate 
7"‘  —  contract  will 

'  transfer  in  summer 
I  of 2003  the 
printing  of 
Montreal’s  172,373- 
circulation  (261,346 
Saturday)  La  Presse 
from  the  paper’s 
existing  Goss 
Headliner  letter- 
press  to  a  Heidelberg 
Mainstream  offset 
;  press  in  a  Transcon¬ 
tinental  printing 
plant  now  under 
construction. 

T  ranscontinental 
spokesman  Angus 
McKinnon  said 
revenue  from  the  La 
Presse  agreement  is 


www.editorandpublisher.com 


expected  to  be  about  $38.4  million. 

Featuring  a  gapless  printing 
blanket,  the  80,000-copy-per-hour, 
one-plate-around  Mainstream  runs 
only  in  straight  mode,  using  half  the 
plates  of  a  two-around  and  offering 
greater  flexibility  in  section  size. 

Transcontinental  Group  will  be 
entirely  responsible  for  the  new  facility’s 
layout  and  operations.  Its  outsourcing 
contract  with  Gesca  is  for  15  years,  with 
provision  for  renewal.  It  is  to  provide  La 
Presse  and  its  related  products  with  more 
color,  more  capacity  for  special  sections 
and  extra  editions,  and  required  inserting 
and  distribution  equipment. 

The  outsourcing  contract  followed 
completion  of  negotiations  between  La 
Presse  and  its  shipping,  distribution, 
pressmen’s,  photoengravers’,  and 
maintenance  unions.  The  company 
announced  that  230  employees  will  be 
affected  by  the  agreements,  which 
contain  voluntary  retirement  measures 
“for  the  very  great  majority  of  the 
employees  concerned”  and  reclassification 
of  those  who  wish  to  remain  employed 
at  La  Presse. 

President  and  Publisher  Guy  Crevier 
said  the  change  will  allow  his  paper  to 
focus  its  energies  on  producing  quality 
content,  with  the  aim  of  making  “La 
Presse  more  than  ever  a  national 
newspaper,  a  newspaper  of  reference.”  il 

MAN  IN  MOTION 

PRESS  SUPPLIER  MAN  ROLAND 
Inc.  has  begun  relocating  its 
parts-and-supplies  ware¬ 
housing  and  distribution  operation 
irom  Middlesex,  N  J.,  to  a  site  near  its  • 
Westmont,  Ill.,  headquarters  outside  • 
Chicago  —  a  move  it  expects  to 
complete  by  early  summer. 

’The  “streamlining”  effort,  according  j 
to  Parts  Vice  President  Dick  Wauer,  j 
will  afford  emergency  next-flight-out 
delivery  from  Chicago’s  two  airports, 
add  an  hour  to  the  normal  shipping 
day  by  moving  to  the  Central  time 
zone,  and  provide  oversight  from 
the  nearby  headquarters. 

MAN  also  said  the  change  will 
allow  it  to  schedule  regular  deliveries 
of  maintenance  supplies.  The 
company  said  customers  will 
“experience  no  lag  in  response  times” 
during  the  relocation. 
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There  are  still  more  conservative  than  liberal  columnists 


BY  DAVE  ASTOR 

S  tarts  and  sales  of  columns  by  conservatives 
haven’t  risen  much  as  the  country’s  political  mood 
turned  rightvv^ard  after  Sept.  11.  One  reason  is  that, 
even  before  then,  conserv^ative  columnists  already 
outnumbered  and  outsold  liberal  ones. 

At  the  eight  biggest  syndicates,  there  are  roughly  35  |ohh 
conservative  versus  30  liberal  columnists  —  in  addition  to 
several  dozen  moderate  or  hard-to-categorize  writers. 

When  it  comes  to  sales,  the  most  widely  syndicated  Op- 
Ed  writers  include  Cal  Thomas  of  Tribune  Media  Services 

(TMS),  with  540  papers,  and  George  Will  “Conservative  columnists  are 
of  the  Washington  Post  Writers  Group,  a  bit  more  popular,”  agreed 

with  400-plus  —  20  to  30  more  papers  Alan  Shearer,  edi- 
than  run  the  most  popular  liberal  torial  director  and 

commentator,  WPWG’s  Ellen  Goodman.  general  manager 
One  reason  for  more  right-leaning  of  WPWG,  which 

columnists  is  that  Creators  Svmdicate  —  has  four  liberal,  |Il 

the  firm  with  the  biggest  Op-Ed  roster  three  conservative,  —  MBt 

(more  than  35)  —  has  twice  as  many  and  eight  moder- 

conservatives  (12)  as  liberals  (6).  Creators  ate  or  hard-to- 
President  Rick  Newcombe  said  this  is  pigeonhole  Op-Ed  ^ 

partly  a  result  of  buying  Heritage  Features  columnists.  He 

Syndicate  a  decade  ago,  “which  gave  me  15  said  one  reason  why  conservatives  tend  to 
conserv’atives  in  one  fell  swoop”  —  some  of  sell  better  is  that  conservative  publishers, 
whom  are  no  longer  around.  especially  at  smaller  papers,  often  influ- 

Newcombe  added  that  conserv'ative  ence  editorial-page  editors’  column  buys, 

columns  often  sell  w^ell  because  “newspa-  This  makes  some  Op-Ed  pages  more 
per  editors  are  interested  in  w  hat  readers  conservative  than  many  of  their  actual  or 
want.”  He  said  evidence  of  a  big  audience  i  potential  readers.  And  there  are  more 
for  right-leaning  opinion  includes  the  Fox  |  conservative  columnists  on  the  far  right 
News  Channel’s  growth,  the  popularity  of  than  liberal  ones  on  the  far  left.  Then 
mostly  conservative  talk  radio,  and  high  again,  there  are  more  liberal  political 
sales  of  books  by  conservative  authors.  cartoonists  on  Op-Ed  pages. 

And,  while  George  W.  Bush  lost  the  But  the  bottom  line  for  big  syndicates 

popular  vote  to  Al  Gore,  Newcombe  said  i  is  that  they’re  in  the  business  of  satisfying 
the  president  won  more  counties  than  the  as  many  clients  as  possible.  So  they  offer 
former  vice  president.  These  Bush-support-  columns  with  various  ideologies, 

ing  locales  tend  to  be  midsize  and  small  i  “We  need  to  and  do  represent  all  points 
markets  where  a  majority  of  the  nation’s  of  view,”  said  United  Media  Executive 

dailies  (and  column  buyers)  are  based.  i  Director  of  Public  Relations  Mary  Anne 
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Look  out  for  those  killer  heds 

The  Catholic  Church  — - 

scandal,  the  Enron  debacle, 

and  terror  in  the  Middle  East  J 

got  your  readers  feeling  fr  ^  \ 

under  the  weather?  They  < 

may  be  suffering  from  an  '  ^ 

overdose  of  troubling  news.  ^^*^**a 

So  suggests  Dr.  Eddie  . 

_  ,  j  .  Erlandson:  Is  no 

Erlandson,  a  vascular  „g^3, 

surgeon  who  is  executive 

vice  president  for  medical  consulting  for  the 

Carpinteria,  Calif.-based  Worth  Ethic  Corp., 

which  focuses  on  lifestyle  enhancement 

/Jy -  to  improve  corporate  and 

Ig  fS,  individual  well-being. 

f  g  \  A  Business  Wire  item 

1  f  I 

7  ^  f  I  V  alerted  us  that  the  good 

I  doctor  says  “recent 
yix\  headlines  bad  for  our 

so  we  decided  to 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


thi'  riintzvr,  then  thcij  am  iuc. 

-  LOREN  GHIGLIONE,  DEAN  OF  THE  MEDILL  SCHOOL 
OF  JOURNALISM,  ON  THIS  YEAR’S  EYES  ON  THE  PRIZE 


Photo  oi'the  iceek 


health, 

i  \  call  Erlandson  to  find  out 
f  \  whether  the  news  was  literally 
■  —  ^  making  readers  sick. 

“When  I  operated  with 
^  people  with  vascular 

disease,  I  used  to  ask  myself,  ‘What  is  this 
disease  about?"'  he  told  £&P.  “Not  just  the 
genetic,  environmental,  and  health  causes  but 
the  ways  people  shielded  themselves  against  the 
stresses  in  their  lives." 

What  Erlandson  finds  especially  troubling 
about  the  impact  of  today’s  news  events  is  that 
they  are  “shocks  against  integrity,”  which  “seem 
to  resonate  biologically”  in  a  deeper  way  than  the 
usual  surprise  of  ordinary  bad  news.  Pedophile 
priests  and  unaccountable  accountants  may  raise 
blood-pressure,  glucose,  and  insulin  levels,  and 
depress  the  immune  system.  To  counteract  the 
effect  that  the  bad  news  bears,  he  recommends 
deep  breathing,  meditation  ...  and  cutting  back 
on  one’s  news  intake,  at  least  for  a  day.  Not 
exactly  the  prescription  for  what  ails  us  —  but  a 
few  deep  breaths  couldn’t  hurt.  —  Wayne  Pob/ns 


RICHARD  WALKER, 

HONOLULU 

STAR-BULLETIN 

SOME  PEO- 
ple  claim 
there’s  a 

woman  to  blame. 
The  man  from 
Margaritaville, 
Jimmy  Buffett, 
dangles  a  souvenir 
from  a  “Parrot- 
head”  fan,  pre¬ 
sumably  a  female, 
during  a  March  21 
gig  at  Duke’s 
Canoe  Club  on 
Waikiki  Beach. 
“This  thing’s 
distracting  me,” 
he  said.  At  least  it 
beats  a  cheese¬ 
burger  in  paradise. 
—  Greg  Mitchell 


Chicago  Sun-Times  TV-radio  columnist  Robert 
Feder  reported,  in  a  March  21  piece,  on  the 
dysfunctional  relationship  between  two  members 
of  a  local  radio  news  team.  Felicia  Middlebrooks, 
it  seems,  makes  more  than  twice  as  much  as 
veteran  Pat  Cassidy,  and  she  once  complained 
to  Feder  that  Cassidy’s  name  appeared  before 
hers  in  his  columns.  “Is  that  a  guy  thing?” 
Middlebrooks  wondered.  No,  Feder  replied:  It’s 
strictly  alphabetical.  —  W.R. 
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Getting  It  Right 


One  way  the  USA  Patriot  Act  mutes  the  nation’s  once-free  press 

JOHN  Ashcroft’s  war  on  terrorism  includes  the  most 
far-reaching  gag  order  in  First  Amendment  histoiy  —  pre¬ 
venting  the  press  from  reporting  on  the  FBI’s  seizure  of 
the  lists  of  books  bought  or  borrowed  in  bookstores  and 
libraries  by  noncitizens  and  citizens  suspected  of  terrorist 
activities.  Under  the  omnibus  USA  Patriot  Act,  the  FBI  has  the 
authority  to  get  an  order  from  the  Foreign  Intelligence  Surveillance 
Court  —  a  secret  body  composed  of  rotating  federal  judges  —  to  seek 
“any  tangible  things  (including  books,  records,  papers,  documents. 


and  other  items)  for  an  investigation  to 
protect  against  international  terrorism  or 
clandestine  intelligence  activities.” 

The  American  Booksellers  Foundation 
for  Free  Expression  (ABFFE)  and  the 
American  Library’  Association  (ALA) 
have  particularly  alerted  their  members  to 
part  of  the  law  that  prevents 
booksellers  and  librarians  — 
once  the  FBI  has  come  calling 
—  to  reveal  that  a  search  has 
been  made.  The  law  states: 

“No  person  shall  disclose  to 
any  other  person ...  that  the 
Federal  Bureau  of  Investigation 
has  sought  or  obtained” 
these  records. 

This  means  that  the  press 
and,  therefore,  the  public 
cannot  find  out  how  often  and  where 
these  searches  have  taken  pace  —  and  what 
books,  as  well  as  readers,  are  under  suspi¬ 
cion.  Customarily,  when  a  court  imposes  a 
gag  rule  on  pretrial  or  trial  participjmts, 
including  the  press,  it  is  fought  in  open 
court  by  the  press  and  often  overturned. 

Now,  however,  this  chilling  incursion  on 
the  First  Amendment  right  to  read  remains 
as  hidden  as  some  of  the  security  operations 
of  the  People’s  Republic  of  China. 

The  ABFFE  and  ALA  have  told  their 
members  that  they  are  entitled  to  lawyers 


once  raids  on  their  records  have  happened. 
But,  when  either  of  these  organizations  are 
i  contacted  by  their  constituents,  the  caller 
1  must  not  reveal  the  visitation  by  the  FBI. 

All  a  bookseller  or  librarian  can  say  is:  “We 
need  to  contact  your  legal  counsel.” 

I  asked  lawyers  for  both  the  ABFFE  and 
ALA  whether  —  once  this  law 
is  challenged  —  the  court 
proceedings  also  will  be  secret 
since  it  involves  domestic  and 
foreign  intelligence.  Already, 
Attorney  General  Ashcroft  has 
closed  many  immigration 
hearings  to  the  public  and  the 
press.  I  was  told  that  it  is  likely 
that  courts  hearing  these  search 
cases  under  the  USA  Patriot 
Act  also  will  be  closed. 

My  information  is  that  there  have 
been,  as  of  this  writing,  at  least  three  FBI 
searches  of  the  reading  preferences  of 
people  under  suspicion.  That  is  all  the 
information  I  have,  and  I  cannot  reveal  my 
sources  lest  they  be  subject  to  penalties  for 
breaking  the  gag  order. 

By  what  criteria  will  the  FBI  place 
certain  readers  under  suspicion?  Under  the 
USA  Patriot  Act,  one  of  the  definitions  of 
“domestic  terrorism”  covers  “acts  [that  ] 
appear  to  be  intended ...  to  influence  the 
policy  of  a  government  by  intimidation  or 


coercion”  (emphases  added).  This  broad 
and  vague  language  sounds  like  a  justifica- 
j  tion  for  imaginative  fishing  expeditions. 

As  for  books  that  might  lead  to  the 
j  “intimidation”  of  the  Bush-Ashcroft  inves¬ 
tigative  forces,  George  Orwell’s  1984  could 
be  a  possibility’.  But  this  pervasive  silencing 
of  librarians,  booksellers,  and  the  press  as 
to  what  is  actually  going  on,  and  why,  has 
led  Barbara  Dimick,  director  of  the 
Madison  (Wis.)  Public  Library,  to  tell  The 
Capital  Times  in  that  city,  upon  hearing 
about  the  forther  empowerment  of  the 
FBI:  “We’re  real  jittery.  It  puts  us  in  a  hard 
position.  We  want  to  tell  people  who  use 
the  library  that  records  are  confidential 
and  they  can  use  materials  without  fear  of 
intimidation.  That’s  being  usurped  now  by 
federal  agents.” 

The  USA  Patriot  Act  does  contain  one 
slippery  clause  for  the  attorney  general  to 
use  against  First  Amendment  advocates 
who  claim  that  the  government  is 
overreaching:  “An  investigation  under  this 
section  shall ...  not  be  conducted  of  a 
United  States  person  solely  upon  the  basis 
of  activities  protected  by  the  First 
Amendment  to  the  Constitution  of  the 
United  States”  (emphasis  added). 

Lawyers  for  the  booksellers  and  the 
librarians  say  that  this  newspeak  (as 
Orwell  called  such  language)  means  that  if 
“a  United  States  person”  solely  speaks  on  a 
street  comer  protesting  Ashcroft’s  assaults 
on  the  Bill  of  Rights  in  the  USA  Patriot  Act, 
or  writes  a  column  like  this  one,  the  First 
Amendment  will  still  apply. 

But,  if  that  “United  States  person”  is 
suspected  by  the  FBI  of  also  somehow 
being  involved  in  terrorist  activities,  the 
First  Amendment  no  longer  protects  the 
privacy  of  that  person’s  reading  preferences 
in  view  of  the  possibility  that  ideas  in  books 
can  have  consequences. 

The  challenge  to  the  press  is  to  use 
our  legendary'  resourcefulness  to  break 
through  the  wall  of  silence  and  tell  the 
country  about  this  subversion  of  the  First 
Amendment  right  to  choose  what  we  want 
to  read  without  being  intimidated  by  the 
government.  Said  Thomas  Jefferson:  “Are 
we  to  have  a  censor  whose  imprimatur 
shall  say  what  books  may  be  sold,  and 
what  we  may  buy?  ...  Whose  foot  is  to  be 
the  measure  to  which  ours  are  all  to  be 
cut  or  stretched?”  [§) 
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I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 
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•  US.  &  Canadian  Dailies 
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publications:  alternative,  black, 
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I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 
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Millions  of  kids  are  failing 
school  because  of  the  grades 
their  parents  received. 


hildren  leam  a  lot  from  their 
parents.  Mothers  who  can’t  plan  a 
household  budget  have  daughters 
that  can’t  manage  their  homework 
lessons.  Fathers  who  can’t  read  the 
Sunday  paper  have  sons  that  don’t 
study  their  textbooks.  CPI  In  the 
United  States  today,  one  in  every 
five  people  can’t  read  well  enough 
to  understand  this  ad,  and  many  of 
them  have  children  of  school  age. 

For  these  kids,  a  life  of  poverty  and 
underachievement  is  a  family  inheritance.  CP  The 
National  Center  for  Family  Literacy  is  working  hard 
to  break  this  cycle  by  educating  families  who  have 
poor  literacy  skills.  Children  whose  parents  go  back 


to  earn  their  diplomas  gain  a  new 
inspiration  to  graduate  themselves. 
Parents  who  develop  the  skills  to 
succeed  decrease  their  dependence 
on  government  assistance  by  half. 
Families’  lives  begin  to  improve  as 
they  support  one  another’s  efforts 
to  support  themselves.  CP  But  now 
we  need  support  too.  If  you  would 
like  to  participate  in  one  of  our 
family  literacy  programs,  tell  us.  If 
you  can  offer  someone  a  job,  please 
do  so.  If  you  are  able  to  make  a  donation,  thank  you. 
Your  generosity  will  be  remembered  for  generations 
to  come.  CP  To  leam  more,  call  the  Family  Literacy 
InfoLine  at  1-877- FAMLITT  or  visit  www.famlit.org. 


National  Cknilr  for  Family  Litlracy 


